Economic characteristics
of the tourism
sector

The purpose of this first chapter is to focus on a
number of cconomic characteristics of the lourism
sector. They are the fundamentals of many aspects
of the cconomics of tourism to which we shall refer
m further chapters of this book. However, before
starling with an overview of the cconomic charac-
teristics, let us define what we understand by
Aourism” and what do we not consider to be Lourism,

What is tourism?

What is tourism? This is not such a simple question
as 1t seems, Colloqually, free tme, leisure, recreation,
travel and tourism are used synonymously and are
almost interchangeable. This is not quite correct.
From a scientific and practical point of view, the
realily is quite different. The case of Austria is a
simple illustration. In 1999, based on the Tourism
Satellite Account, tourism represented., in terms of
value added (direct and indirect effect), 8.7 per cent
of GDP However, tourism and recreation together
make up a total of 155 per cent of GDP (Franz
et al., 2001 ). The difference is clear,

In the tourism literature, a distinction is made
between conceptual and statistical (technical or
operational ) definitions of tourism.
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Conceptual definitions

Ome of the oldest conceptlual definitions of tourism was given by two proncers of
tourism research, Hunziker and Krapf (1942), who defined tourism as ‘being o
sum of relations and phenomena resulting from travel and stay of non residents,
in 5o far a stay does not lead to permanent residence and is not connected with
any permanent or lemporary earning activity ', For a considerable time this defin-
ition was generally accepted - including by the AIEST {Association Inter-
nationale d"Experts Scientifiques du Tourisme) — although it had more than one
shorteoming. For example, a stay in a hospital could be considered 1o be tourism,
and a business trip would be excluded as being related to an earning activity.
Morcover, under this definition non-residents were identificd with forcigners —in
other words, domestic lourism was tolally excluded.

The AIEST discussed the definition once again on the oceasion of the annual
congress in Cardiff in 1981, This congress accepted the following definition:

The entirety of interrelations and phenomena which result from people
travelling to and stopping at places which are neither their main
continueus domiciles nor place of work either for leisure or in the context
of business activities or study.

A clearer definition can be found at the British Tourism Society, which in 1979
adopted a definition based upon the work of Burkart and Medhk ( 1974):

Tourism is deemed to include any activity concerned with the tempaorary
shori-term movement of people Lo destinations outside the places where
they normally live and work, and their activities during the stay at these
destinations,

Within this detinition we can identity the inclusion of those activities that are
involved in the stay or visit to the destination, There is no insistence on overnight
slays or foreign visits, and it allows for domestic as well as day visits (Gilbert,
1990).

According to Burkart and Medlik (1974) - and this still applies today -
concepliually, tourism has five characteristics:

I. Tourism is an amalgam of phenomena and relationships rather than a single
one

2, These phenomena and relationships arise from a movement of people to, and
a stay in, various destinations; there is a dynamic element (the journey) and a
static clement {the stay)

3. The journey and stay are to and in destinations outside the normal place of
residence and work, 5o thal tourism gives rise 1o activities which are distinet
from those of the resident and working populations of the places through
which tourists travel and of their destinations

4, The mowvement (o the destinations is of a temporary, short-term characier

5. Destinations are visited for purposes not connected to paid work — that is,
not to take up employment.
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A conceplual definition that deserves special attention is the one given by
Gilbert {1990} and proposed for a secial understanding of tourism:

Tourism is one part of recreation which imvolves travel (o a less familiar
destination or community, for a short-term period, in order to satisfy a
consumer need for one or a combination of activities

The merits of this definition are several. It places tourism in the overall context
of recreation: retains the need for travel outside the normal place of work habi-
tation, and focuses on the reasons for travel.

Operational or technical definitions

The main practical need for exact definitions of tourism and the tourist has arisen
from the necessity to establish adequate statistical standards (Mieczkowski,
1990, Furthermore, many people, including tourism experts, have difficulty in
considering business trips and vocational travel as tourism activities. They are often
included with tourism because they respond to the characteristics described in the
preceding section, and their economic significance is also the same (see Burkart
and Medlik, 1974). Business travellers are pure consumers, and it s difficult
or impossible in practice to separate them from those travelling for pleasure.
The main difference is purpose, but most hotelkeepers or accommodation
providers are unable to make a distinction between holidaymakers and business
travellers.

i the opinion of Burkart and Medlik (1974), a technical definition ol tourism
musi:

® ldentify the categories of travel and visits that are and are not included

m Defing the time clement in terms of length of stay away from home
(i.e. the minimum and maximum period)

® Recognize particular situations (e.g. transit traffic).

A well-known definition is the one recommended on the occasion of the United
MNations Conlerence on Travel and Tourism held in Rome in 1963, although it
should be recognized that the UN definition was not the first (see Commitltee of
Statistical Experts of the League of Nations, ETC, [UOTO, OECD and ITMF,
in Cilbert, 1990), The UN Conference recommended the following delinition of
“visitor” in international statistics:

For statistical purposes, the term ‘visitor” describes any person visiting a
country tther than that in which he has wsoal place of residence. for any
reason other than following an occupation remunerated from within the
country visited.

This definition covers:

B fourists. Le temporary visitors staying at least 24 hours in the country visited
and the purpose of whose journey can be classified under the headings of
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either (a) leisure (recreation, holiday, health, study, religion, and sport) or
i b} business, family, mission, meeting.

W Excursionisis, Le lemporary visitors stayving less than 24 hours in the country
visiled (including iravellers on cruises),

The statistics should not include travellers who, in the legal sense, do not enter
the country (for example, air ravellers who do nol leave an airport’s transil area,
and similar cases).

Later the phrase ‘24 hours® became a point of discussion. and was replaced by
‘overnight” (United Nations Statistical Commission of 1967 and the TUOTO
meeting of 1968, in Gilbert, 1990}, This precision does correspond better to the
reality (a trip with an overnight stay may last less than 24 hours), but is after all
of minor imporiance.

The UN definition refers to international tourism (visiting a country other
than that in which a traveller usually resides), but there is no reason to neglect
domestic tourism. A person travelling rom New York to California (domestic
tourism) to visit the city of San Francisco is no less a tourist than is a Belgian visit-
ing Paris {international tourism). The 1980 Manilla Declaration of the WTO
extends the definition implicitly 1o all tourism, both domestic and international,
Excluded from the definition are returning residents, immigrants, migrants {tem-
porary workers staying less than one year), commuters, soldiers, diplomats and
[ramsil passengers,

This was the standard definition for a long time, although it was not applied in all
countries. In that respect, the USA is a typical example. Even within the USA the
definition of tourism and tourists varies from state (o state (De Brabander, 1992),

There was, however, still not a common language of tourism statistics. Many
scientists and organizations were aware of the problem, and the early 1990s saw
a long period of preparation, in which several inlernational organizations partici-
pated (Eurostat, OECD, WTO and UN Statistic Division), to solve the problem.
This ended, in 2000, with the adoption by the United Nations Statistical Commission
ol the Tourism Swellite Acconnt; Recommended Methedological Framework
i Eurostat e al., 2001). The Vancouver Conference of 2001 was a celebration of
10 years of scientific and intellectual international cooperation leading to a con-
sensus on the development of the tourism satellite account. This remarkable
achievement by the tourism industry was the culmination of the life’s work of
the late Enzo Pacl - the WTO's former chief of statistics (sece Enzo Paci World
Conference on the Measurement of the Economic Impact of Tourism, MNice, 199,
in BEurcstat er af., 20001 ). At the same tme 1t was a reformulation of a technical
detinition of tourism which was (or should have been) accepted worldwide:

Tourism comprises the activities of persons travelling to and staying in
places outside their usual environment for not more than one consecutive
vier Tor leisure, business and other purposes not related (o the exerose of
an activity remunerated from within the place visited.

where the persons referred toin the definition of tourism are termed “visitors',
a visitor being defined as:

Any person travelling 1o a place other than that of histher usual
environment for less than twelve months and whose main purpose of trp
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is other than the exercise of an activity remunerated from within the
place visited.

This definition differs in two respects from the former UN description: first, the
maximim durabion of stay (one conseculive year ) oulside the usual place of resi-
denece is determined; and secondly, *usual place of residence’ is replaced by the
term ‘usual environment’,

In the new definition, *usual environment’ 15 a key clement. In the Towrism
Sarellite Aceownt: Recorvmmended Methedological Framework (Eurostat, 2001),
this corresponds to the geographical boundaries within which an individual
moves during his or her regular roufine of life, The usual environment of o per-
son therefore consists of the direct vicinity of his or her home place of work or
study and other places frequently visited, and has several dimensions:

m Frequency — places that are frequently visited by a person (on a routine basis)
are considered as part of the usual environment even though these places may
be located at a considerable distance from the place of residence

m Distance — places located close 1o the place of residence of a person arc part
of the usual environment even if the actual spots are rarely visited

® Time — how much time does the visitor spend between leaving the place of resi-
dence and returning home?

® Definition - the definition of places where people perform routine activities
(homewaork, shopping, study, ete ).

To determine the usual environment, there are two different approaches in
survey research: endogenows and exopenous, In the endogenous approach, the
researcher has to define distance and time thresholds and must indicate what is
‘frequent’. The available international applications show how different the inter-
pretations of the abovementionad dimensions are. Many [actors are influential,
including the size of the country, population density, spreading of regional city
centres et In rural areas the usual environment can be guite large, whereas in an
urban centre the people living in one part of the city might never (or seldom ) visit
another part although the distance between them is relatively small.

In the exogenous approach, visitors are supposed to indicate themselves if the
place visited 15 within their vsual environment. The latter method 15 preferred by
the WTTC {World Travel and Tourism Council), but it is a very dangerous path
because the interpretation of individuals is very subjective.

All the discussion seminars attended on the subject of “usual environment’
have led to the conclusion that there is no general rule. The researcher has to be
very pragmaltic. There is always a grey line between tourism and recreational
activities, and between toursm and rouhine activities. In practice, thas will not
areatly influence research results

Dimensions of travel and tourism

Notwithstanding the many international and/or scientific definitions of tourism,
there seems not to be a universally accepted definition. There is, however, more
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The economic impact of
tourism

Tourism can have a great impact on regions and,
obviously, destinations. The dimension of tourism
worldwide has an economical, social, cultural and
environmental influence on tourism destinations
(Mathieson and Wall, 1982), and the influence can
b positive andior negative. This chapter focuses on
the economic impact. Some sociological, cultural and
environmental impacts will be dealt with as cost
elements in here and in Chapter 5.

What are the main aspects of an economic impact?
They can be classificd into seven major groups:

Income generation

Employment generalion

Thax revenue generation

Balance of payment effects

Improvement of the economic struclure of a
region

Encouragement of entrepreneurial activity

7. Economic disadvantages,

oI el

=

Six major factors govern the magnitude of the
eConomic impact:

1. The nature of the main facility and its attrac-
liveness
2. The volume and intensity of expenditure




The Econamics of Tourism Destinations

The level of economic developmeant i the destination

The size of the economie base of the destination

The degree to which tourist expenditures recirculate within the destination
The degree to which the destination has adjusted (o the seasonality of tourist
demand (Mathieson and Wall, 1982).

S by Rt

Maost of these generic advantages and disadvantages, and the factors just men-
tioned, will be developed in the different sections of this chapter. In the first section,
‘tourism” is considered as a strategic dimension of regional and national economic
development, Tourism has a number of comparative advantages relative to most
other sectors in the development of backward areas. A later section examines the
balanee of payment effects, and will show that these effects are much more than
inbound and outhound expendilures.

In tourism it is quite common Lo speak of direct and indirect effects, and most
measurement methods make a distinetion between each group of effects, To allow
better understanding of those effects, we will explain the underlying mechanism,
This brings us to the famous and magic ‘tourism multiplier”. In fact. there is a whole
variety of multipliers, Some clarification and demystification of the multiplier con-
cepl is necessary.

The main part of this chapter focuses on the measurement of income and
employment generation, Special aspects coneern tax-revenue generation, the impact
of events, the qualitative aspects of emplovment in tourism, improvement of the eco-
nomic structure of a region, and encouragement of entreprencurial activity. Most of
these aspects are interwoven with topics dealt with in other sections of this chapter,

Tourism 2

Unmntil relatively recently, tourism was not considered 1o be a vehicle for economic
development. The first Lomé Conference for ACP countries, in 1975, rejected
tourism as a sector (o be supported in the developing process of less developed
countries. Al that time, the attitude towards tourism was rather negative in some
publications (de Kadt, 1%79) - tourism provoked leakages, lack of foreign exchange,
inflation, efe. Fifleen vears later, on the occasion of the fourth Lomé Conlerence,
the attitude had completely changed. Tourism had become a very imporiant
vehicle for development. Why the radical change? In the 1980s many publica-
toens proved the benefits of tounsm, and gradually the attitude of mternational
organizalions changed. The second Lomé Conference paid little attention to this,
but by the third Lomé Conference, in 1985, the change of attitude was noticeable.
Tourism at Last received the interest it deserved,

Why was it s long before tourism was recognized as a valuable component of
economic development? In the 1970s, many publications - reports, books and
articles — were writlen by authors who had never been in o developing country
andéor who had an inadequate economic background. Tmport leakages, income
transfers, foreign ownership, tourism as a tactor of inflation, destruction of cul-
ture, mono-indwstry and social impacts were the key words in many publications,
It cannot be denied that all these negative factors exist to some degree in many
destinations: however, from an economic point of view it is not realistic to deny
positive factors either. Mass tourism is unimaginable withoul economic return,
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Many benefits are mentioned in the literature, but the subject s as chaolic and
diverse as the Tower of Babel. Frequently mentioned variables include expenditure.
income generation, employment creation, foreign exchange earnings, tax receipls,
social benelits, the tourism multiplier, the transaction multiplier, and many morg
benefits or presumed benefits, Very often these variables are not put into their right
context or relationships.

To define the role of tourism as a strategic dimension in regional and national
development, and a5 a background for the tourism multiplier (see below), we refer
first to some notions of regional {destination) economics,

Basic and non-basic activities

In regional development theory great emphasis is placed on the basic/non-hasic
approach, a distinction being made between basic and non-basic activities. A
mion-hasic activity s defined as an activity that for cconomic reasons necds (o be
performed within the arcas considered (e.g. shops, primary schools); a basic activ-
ity is one that, although performed within the boundaries of the area, need not to
be located there {e.g. industrial plants, universities). Tt follows from this definition
that non-basic activities are not exported Lo other areas: since the same holds for
other areas, neither are there imports of those activities. By definition, therefore,
there is no interregional trade of services or goods produced by non-basic industries,
1t should be emphasized that a basic industry is not necessarily an importing indus-
try; it may export its products just as the area might import its products. In terms
of a region’s (nation’s) balance of payments, a basic industry will reduce imporis
or contribute to exports (or both). It follows that basic activitics generate initial
income in the region. This income will be spent partly in the region, and the rela-
tionship 1o non-basic activilies is quite evident,

However, the concept of non-basic activity is more complex than is generally
presented. So far, we have linked non-basic activity to basic activities through the
spending of consumers” mcome earned i basic activities, but there are also non-
hasic activities that originate in spending by the basic industries themselves 1T
basic industries purchase goods or services (e.g. transportation services), although
part of these services may have to be performed within the area, they certainly are
nod non-basic in the sense used so {ar. These goods are produced, or these services
are rendered, only because the basic industry is located in and producing within the
region | Klaassen and Van Wickeren, 1975); their production is mduced as a second-
ary production. Secondary effects can be called non-basic in so far as they must be
produced within the region, and basic in so far as they need not. With the introduc-
tion of the secondary effects the distinction between basic and non-basic becomes
vaguer, and a distinction between multipliers for different industries becomes
necessary (see below).

Surprisingly, m regional coonomics, agriculture and industry are mostly classi-
fied in the group of basic activities, and tertiary activity is considered to be the
non-basic group. The very term “basic industries” illustrates that general idea;
however, it 35, of course, too rough o classification, Mot all agriculture and indus-
trial activities are basic, and not all services rendered are non-basic. Tourism is an
excellent example of the latter, all the services rendered by the tourism sector of a
region being exports 1o other regions, [ts contrbution (o the balance of payments
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of the region s by definition positive, and tourism generales initial income in the
region. Tourism is also a good illustration of an sctivity that by its own spending
supports other branches; when the tourist sector purchases goods (for instance, a
hoiel buying bread from the bakery) or services (e.g. transporialion services)
these may be produced in the region but cannot be compared with non-basic
activities in the strict sense.

As a basic activity, tounism can be a development velicle with comparative
advantages for backward regions and developing countries.

Comparative advantages of tourism

A tourst product is composed of several elements; attractions, facilities, transport,
entertainment, image, etc. The basic element is the attractions, which can be of very
different tvpes. Many developing countries or developing regions in Europe are rich
in natural or man-made attractions, A development based on these attractions offers
the tourism sector some comparative advantages vis-d-vis other economic sectors.

The first comparative advantage is directly related to natural attractions (e.g.
sun, heaches, mountains, eic.) and many culiural attractions (e.g. churches, castles,
abbeys, muscums, etc. ). These attractions are raw materials that can become bene-
ficial as attractions at limited cost, and the danger of exhaustion is more or less
mon-existent, As Maossé (1973) comments:

Besides, the host country may have been endowed by nature with an
abundance of readily marketable assets for whose enjoyment tourists are
willing to pay: sandy beaches, picturesque sites (mountains and forests),

a sunny climate, and the remnants of ancient civilizations, Out of the 20
dollars, the tounst may well have gladly spent 5-6 dollars 1o enjoy these
“free utilities’, as Bastiat would have called them, on whose supply the host
country did not have to spend a penny, either in local or in foreign currency.

The question is how Lo internalize these benefits. The only channels are higher
value added creation in the supplying enterprises and the related taxes.

Thas first comparative advantage should be situated in a broader context of
international trade theory. The theories of factor endowments ( Heckscher—Ohlin
theory) and absolute advantage { Vellas and Bécherel, 1995) can be applied. The
first theory posits that the international tourism specialization of a country will
be directly linked 1o an abundance of the resource necessary o develop the sup-
ply of tourism products for which there is a demand. Vellas and Bécherel make a
distinction between three categones of factor endowments:

1. Matural resources, culture and cultural heritage
2. Human resources
3. Capital and infrastructure resources.

The theory of absolute advantage (and technological advantage) s a develop-
ment of Adam Smith's analysis of international trade. Absolute advantage plays
a crucial role in international tourism. As Vellas and Bécherel put it:

Certain countries have unigue tourism resources which can be either
exceptional natural sites, like the Grand Canyon, or, more usually,
architectural or artistic resources known all over the world, These
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man-made resources molivale 1ourists 1o visil a country. Their imporance
in terms of international tourism factors is determined by their
unigueness which gives a country a monopoly or a near-monopoly.

This statement applies as well to natural attractions; the word ‘countries’ can
be replaced by “destinations”. Typical examples of such unique tourism resources are
the Ta) Mahal, the Borobodour Temple, the Angkor Walt, the Pyramids, the Acropaolis,
the Forbidden Palace, Bali. Macchu Pichu, the Iguagu Falls the Norwegian Fjords,
Paris, London. Venice, Bruges, Prague and Vienna, and so many others,

The second comparative advantage concemns the import content. There arc
grounds to believe that tourism on average has a lower import content than other
basic economic sectors. A number of publications support this thesis (UNCTAD,
1971: Theuns, 1975). The reason is evident: the tourists are buying scevices that the
local population can provide to a large extent. Furthermore, it is not too difficult - at
least in most regions - to develop the agricultural sector, in the long run, towards the
meeds of the hospitality industry, Mossé supports this point of view, *As a source of
foreign exchange, tourism is on a par with other export industries, but with one dif-
ference: they jexport industries) require costly inputs” { Mossé, 1993 Vanhove, 1977,

The third advantage is the very high growth rate noted carlier, This growth,
together with the good prospects and high-income elasticity, makes tourism a
preferential sector for economic development.

Fourthly, tourism has a stabilizing effect on exports, Exporl markets in raw
materials are unstable, and therefore foreign earnings are uncertain. This is not the
case with tourism products (either in terms of volume or price). The price obtained
for raw materials i governcd by the world market price, and is subject Lo terms-
of-trade conditions. To avoid a deterioration of terms-of-trade, tourism develop-
ment is ofien a solution. Mass tourism yields important amounts of forcign
exchange, which allow the country 1o import manufactured goods, The counter-
part is a limited quantity of resources. To quote Mossé (1973):

A balance of what 15 given and whalt 15 received should be struck not on
the basis of the hours of work necessary, but in regard to the utility of the
items exchanged. The utility of exports consisting of abundant wild fruit,
strefches of sandy desert or trees growing by themselves in the [orest, s
insignificant, in contrast 1o the great utidlity of importing electrical and
telephone equipment. transport facilities, ete.

Unfortunately, there s no umversally accepted measure of utility and
use must be made of eosts expressed in money or man-hours.

The tourism sector should not, however, be presented in too oplimistic a manner,
Tourism is very sensitive to internal problems, political events diseases, bad news, etc,

A fifth comparative advantage is related to the labour-intensive nature of the
sector, Thas high labour intensity is notable i the sccommodation sector, the sub-
contracting sector, services, ete. This comparative advantage finds a lot of support
in economic theory.,

Other benefits

Development of tourism on a large scale. based on mass tourism, creates extermnal
economies, Improvements in transportation networks, water quality and sanitation
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facilities may have been prompted by the tourist industry, but also benefit other
sectors of the economy. An international airport — a conditio sine gqua non for
tourism development — provides improved access to other regions for locally pro-
duced goods.

Another benefit is the generation of entrepreneurial activity. According to
Mathieson and Wall (1982}, the extent to which the tourism sector can establish
hnkages with local entreprencurs depends on:

B The types of suppliers and producers with which the industry’s demands are
linked

m The ahility of local suppliers to meet these demancs

® The historical development of tourism in the destination area

® The type of tourist development.

In terms of techmcal polarization, backward hnkages can be identified. When
a number of big hotels are located in a region, there is an immediate demand for
large volumes of agricultural products and different kinds of services. Local sup-
pliers are often unable (o meet this demand in quantity and quality, After o num-
ber of years, however, the imported supplies might decrease and the local
supplies increase, depending on the ability of local suppliers to meet the new
demands, Entreprencurial activity may be further stimulated by the external
economies created (de Kadt, 1979 Mathieson and Wall, 1982: Krippendorf er al.,
1982; Vanhowe, 1986; Bull, 1995; Frechtling, 1994).

Each coim has two sides. Benefits were dealt with in the preceding section, but there
i% N0 economic activity or project without costs. A distinction is made between pri-
vate costs {(e.g. o hotel) and external diseconomies, The costs the latter impose are
called incidental costs. The sum of private costs and incidental costs s called the
social costs of an activity. There is an extensive literature dealing with benefits
and costs of tourism. Some authors have emphasized the cost side (Krippendorf,
1975; de Kadt, 1979, others have stressed the benefits ( Archer, 199040, and o third
category pays attention to both sides of the coin (Mathieson and Wall, 1982 Bull.
1995; Frechtling, 1994,

It s often commented that few studies have attempted 1o pay attention (o eco-
monic costs of tounsm in a systematic way Mathieson and Wall assert that research
has been limited largelv to the measurement of the more obvious costs, such
as investment in facilitics, promotion and advertising, transportation and other
infrastructure. Most studies have failed to address the indirect costs, such as the
importation of goods for tourists, inflation, the transfer of the profils, economic
dependence and opportunity costs {Mathieson and Wall, 1982), Nevertheless, a cor-
rect assessment of benefits takes into account a number of these qualifications.

Indeed, all transfers and imports should be eliminated. As a consequence, leak-
apes are taken into account and the tournist income mualtiplicr is lower, However,
local inhabitants might change their buying behaviour due lo a ‘demonstration
effect’ of tourists (e.g. purchase imported preducts instead of local ones).

It is agreed that opportunity costs must be considered. If labour or land is used
for tourism its social cost Lo an economy 15 its opporiunily cost — or the cost of the
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opportunily of using it in the (presumably) next best activity. However, in most
tourist countries or regions with a tourism vocation there is no full employment.
The question is seldom ‘manufacturing or tourism?® but very often ‘lourism or
unemployment?’. Even when an aliernative activity can be réetained, a tourism
region with valuable resources starts from the free raw materials s a main advan-
tage. Is it not remarkable that many objective 1 regions of Southern Europe, eli-
gible for European Regional Development Fund support, have opted for tourism
as a strategic development path?

Ower-dependence on tourism can be a danger, The sensitivity of tourism demand
o all kinds of external factors has been emphasized above, Tourism is susceptible
to changes from within {c.g. price changes and changing fashions) and outside (e.g.
global cconomic trends in the generating markets, political situations, religious con-
frontations and energy availability).

Tourism and inflation

Tourism produces inflation” is a requently heard saying, and a very dangerous
slogan. The relationship between fourism and inflation is more complex, tem-
poral and local.

A high inflow of tourists during a season can provoke a rise in prices of many
goods and services in the tourist region, Durand e ol {(1994) asserl that it is indis-
putable that in cities and tourist areas the prices for products and services are in
peneral higher than in cities or regions where there 15 Little or no tourism, and that
in holiday resorts the prices for tourist services are higher in the peak season than
in the rest of the vear. This upswing of prices is presumably greater in poor
regions than in richer ones Tourists can afford to buy items at high prices, so
retailers increase their prices of existing products and provide more expensive
goods, This has two consequences: first, local residents have to pay more for their
goods; and secondly, retanlers selling to tourists can afford to pay higher rents and
tuxes, which are passed on to the consumer {Mathieson and Wall, 19582).

How far away is the impact noticed? Tourist demand is very often concentrated
in a limited number of streets or areas. Local residents change their buying behav-
iour and move to other points of sale, Furthermore, lourists in general are only
interested in a narrow range of goods and services, such as souvenirs, sport art-
icles, clothes, beauty products, meals and special products (e.g. chocolates and
lace in Bruges).

A different aspect is the price evolution of accommodation (hotels, rented
apartmentsh and other Facilities. In the shoret term, supply is inelastic and an upswing
of mass tourism in a region may lead to higher prices. There is not always much
discipline in the tourism sector. A substantial increase in demand is followed by
price increases. Regions very often forget that they are in competition with other
regions, and the movement of demand from one Mediterranean country to another
is a well-known phenomenon.

It is said that mass tourism makes land prices higher. Growth of tourism cre-
ates additional demand for land, and competition from polential buyers lorces
the price of land to rise. The local inhabilants are forced 1o pay more for their
homes. Are the increasing land values to be considered negatively? All owners,
land-owners and local residents, profit from the additional value. From the
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macro-economic point of view, the final resull s a benefil. Furthermore, this
effect is quite local.

All in all, the impact of tourism on local residents should not be overempha-
sized. The costs are largely compensated tor by the benefits: greater wealth, more
jobs and higher land values. However, there can be situations - when tourism
demand is very high - where inflationary tensions in tourism spill over into the
economy at large and contribute to o nse in general inflation. In some countrics
tourism demand represents 10 per cent and more of the GDP, and inter-sectoral
linkages of tourism are intensive.

Another gquestion is: what are the factors responsible for inflationary pressure
in the tourism sector? The French authors Durand er af. (1994) make a distinction
betwieen demand and cost inflation in the tourism sector, First of all there is demand
inflation, which results in:

B Scasonal demand

Inelastic supply

Amn insufficient market reaction (certain resorts or firms profit from an eco-

nomic rent)

B [mported mflation doe to nternational armvals (mpact of hard correncies
and inerease of the money mass).

Costinflation is a consequence of a number of factors:

® Peak management
m Hirh taxes on some tourst products and services,

However, prices cannot be increased without considering the consumer - given
the law of supply and demand, which stabilizes prices. Many tourists have changed
their destination from France to Spain and from Spain to elsewhere because of
price differentials.

Incidental costs of tourism

The costs emphasized by de Kadt, Krippendorf and many other authors are sum-
marized very neatly by Frechtling (1994), and covered by the term ‘incidental
costs” or detrimental externalities or external diseconomies.

Incidental costs, according to Frechthng, lead to quality-ofl-life costs and publhc
or fiscal costs, Indeed, the local population of a region alfected by external dis-
economies of tourism can choose to deal with them in one of three ways:

1. They may have to accept a lower quality of life than they enjoved without
Lourists

2. They may redress the decline in their guality of life through public expendi-
ture for which they pay taxes

3. They may directly impose monetary costs on the tourists through taxes and fees,

Table 7.1 summarizes o number of important categories of incidental costs that
are related to tourism import. It is not certain that a specitic volume of tourists
will produce costs in all categories
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Table 7.1 Possible direct incidental coxts of tourkm

Life-guality costs

Fiscal cosis

Trafhic congestion

Crime

Fire emergencies
Water pollution

Adr pollution

Litter

Maoise pollution
Drestruction of wildlife

Drestruction of scenic beauty
Destruction of sacial/culiural heritage

Disease

Vehicular accidents

Highway construction, police services, public
transportation, port and terminal facilitics

Police services, justice syslem

Fire protection

Water supply and sewage treatment

Police services, public transportation

Solid waste disposal, police services

Palice services, zoning

Police services, park and recreation facilities.
forestry maintenance, fish and game regulation

Park and recreation Facilities, police services

Maintenance of museiwms and historic sites,
police services

Hospitals and other health maintenance facilities,
samitation facilites, food service regulation

Police services, justice system

Sonrce: Frechtling (1994).

Besides direet incidental costs, Frechtling (1994) distinpuishes secondary incidental
costs. Additional visitors lead 1o new businesses, or the extension of existing ones,
which in turn require more employees and consequently a greater population. The
latter imposes additional hife-quality and fiscal costs on the community. Some of
these costs for the additional residents are similar 1o those of additional visitors,

It is beyvond the scope of this chapter to develop these indirect costs which are not
generated directly by tourists, bul indirectly, One example is very typical, Tourism
demand is sepsonal in many regions, and provides seasonal job opportunities. The
region or country attracts a labour force that requires unemployment compensa-
tiom and other income transfer programmes during the off-peak season.

For a long time, earning foreign currencies was considered to be the main benefit
of international tourism. For many developing countries earning hard currencies
has a vital significance, and tourism is a welcome source of the foreign currencies
they need to finance necessary imports. The relative importance of tourism with
respect o foreign currencies is far less important for developed countries,
MNevertheless, in many western countries in the 1930s and 1%k tourism was
considered to intfluence the international liquidity position. It is not so long ago -
in the 19605 — that France and the United Kingdom took the decision (o restrict
their citizens taking holidays abroad in order to support their balance of pavments
and, more particularly, to protect the value of their own national currency. This
was i kind of tourism import guota, The impact of these restrictive measures could
e serious for some destinations (e.g. the Belgian Coast suffered from the British
and French decision in 1967), but the overall effect on the balance of pavments for
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the generating countries was rather limited. Some governments overestimated the
role of international tourism on the value of the local currency. To get o better
understanding of the role of tourism in the international liquidity position, we
musl define the place of the sector in the balance of payments This is not limited
to the travel account, This section should make it clear,

The balance of payments is *an account which shows a country's financial trans-
actions with the rest of the world. It records inflows and outflows of corrency” (Tiibe,
19073, It is a statement that takes into account the value of all goods, all services,
all foreign aid, all capital loans and {in former days) all gold coming in and going out,
and the interrelations underlving all these items (Samuclson, 1964 Bull, 1995).

The structure of the balance of payments

The basic convention applied in constructing a balance of payments statement is
that every recorded transaction is represented by two entries with equal values, One
of these entries is designated a credil (positive ), while the other is designated a debit
(negative). In principle, the sum of all eredit entries is identical to the sum of all
debit entries, and the net balance of all entries in the statement is zero. In practice,
however, the amounts freguently do not Balance, Data for balance of payments
estimated are often derived independently from different sources, and as a result
there may be a summary net credit or net debit (i.e. net errors and omissions in
the accounts). A separate enftry, equal to that amount with the sign reversed,
is then made to balance the accounts.,

A balance of payments (IMF standard presentation) is composed of two main
parts:

1. The current account, which includes
| goods
® invisibles or services (travel, transportation, other services)
B income (compensaltion of emplovees, imvestment income )
| current (ransfers
2. The capital and financial account, which refers to capital transfers and acqui-
sitions(disposal of non-produced, non-financial assets, and fnancial assets and
liahilities
® capital account {e.g. migrants® transfers, debt forgiveness)
financial account (direct investmenl abroad, direct investment in the country)
portfiolio investment {assets, liabilities)
financial derivatives
other investments
reserve assets

As described above, there is generally a third and minor part: nel errors and
OImissIons.

Let us illustrate all this with a practical case = the balance of payments for Spain,
u tvpical tourism destination,

From Table 7.2, it can be derived that tourism is a major export item for Spain
(32,7 billion US dollars). Travel represents 18.7 per cent of the total exports of
poods and services and 15,7 per cent of all eredits in the current account. The net
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Table 7.2 The balance of pavinents for Spain, standard presentation, 2000 (millions of
LIS dollars)

Exportsicredits {mports/debits Balunce
Current account =15 062
m Goods 117561 — 149061 =31 500
B Services 57778 —3351a 24254
m Travel {3271%) [ —5061 ) [26757)
m Income 19°79¢6 —20342 —Q545
m Current transfers 12567 — 10 H62 1705
Capital and financial accouwnt 22186
m Capital account 5833 —872 4960
m Financial account 17226
s Drirect investment —Hl6d

{abroad) =27 704
{in Spain 21540

= Portfolio investment =13 959
m Assels —43 528
m Liahilities 27 568
m Financial derivatives 47
m Oher mvestment 37062
m Heserve nssels 1340
Met erfors and omissions - 7104

Searce: IMF, Balarice of Payvments Staristics Yearbook (202).

travel balance amounts to 26,7 billion US dollars. However the travel balance of
Spain in Table 7.2 shows only the top of the total tourism balance (see above). Let
us now pay a little more attention to the travel balance of EL countries, Australia,
Japan. USA and a number of developing countries specializing in tourism,

The share of tourism exporss i total exports of poods and services of the coun-
tries in Table 7.3 varies from 46.3 per cent for Cyprus and 304 for Greece to only
26 per cent for Germany and the Netherlands and 0.7 per cent for Japan. All
Mediterranean countries show a share of 8.2 per cent or more; all these countries
register a positive net travel balance. Notice the high net negative travel balance of
Germany and the United Kingdom. The net positive travel balance of the United
States is striking; this is largely due 1o personal travel and not business travel,

A travel deficit in itsell is not bad: it must be seen in the framework of the
international trade theories. Many factors can be responsible for such a deficit:
tourism supply, exchange rate, climate, and cconomic health of the country. The
thesis of a balance in the travel account, which is sometimes put forward, is a dan-
gerous one, We fully agree with Gray (1970} when he posits:

The idea of the desirability of balance in travel account Cocb, might seem
to argue for balance in all sub accounts of the balance of payments or
particularly in the current balance. That this is a spurious doctrine which
would contravene all mechanisms whereby nations gain from the
exchange of goods and services needs no detailed investigation here, Such
a concept, carried out to its ultimate, would debar trade in all categories
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Table 7.3 Travel balance per country, 2000 (millions of US. dollas) =

Exprort
Travel Travel Travel pornls aried
Cennitry crediv (a) debir (B haltance fo)  services (d)  (ladd) - 1)
Austria 10244 — 5555 1359 79795 128
Belgium-Lux. Taxa —10 548 —2 026 07450 37
Denmark 4624 -5534 =970 TTH56 59
Finland 1437 —1852 —415 48776 27
France 300450 — 18060 12 300 A1 800 82
Germany 17 M =46 120 = 25920 HAT 450 24
Cireece 9155 —4177 4478 A00T1 3.4
Ireland 2753 —2860 —116 04 565 27
Ttaly 25815 =-14210 11605 209978 LA
Metherlands G710 —11993 —5283 55875 26
Portugal 5464 2102 A3a2 34582 158
Spain 32718 - 5961 26757 175336 187
Sweden 4253 —6492] —2 608 95198 4.3
United !{ingdmn 18 1H0O —37040) —18180 286500 4.7
Cyprus 2006 -427 1579 431 45,3
Crech Repubhc 3102 —1386 1718 44594 .7
Estonia 505 —191 314 4081 10,1
Huingary 3920 L 2614 33778 10.9
Laivia 1w —224 —104 3403 iz
Lithuania 383 —-218 16ha ki H.a
Malta 58 - 180 aag 3o 18.56
Poland 4645 — 3405 I 150 51419 9.0
Slovak Hepublic®+ 443 — 20 147 14317 EN
Slovenia | -528 473 11303 LAY
Australia 7693 —5807 | &8 T 9.6
Japan 3310 —2h 5350 =23 220 4B 1110 0.7
Swilzerland 7509 =6 350 | 150 123552 .1
United states CHO (1KY —6H2 670 27420 GOR 030 9.0
Kenya 308 —143 163 2481 10.3
Moroeen 25B3 389 2104 11171 231
Mexico 400 —5702 2eU8 171142 449
Thailand TS —24924 4151 TH2M4 Q93

* Travel excludes passenger services, which are included in transportation; #* 2000,
Sowrce: IMF, Balance of Pavments Stafistics Yearbook (2002).

except those in which two-ways trade takes place and would be even
more constraiming than insistence upon bilateral balancing of trade with
each individual trading partner.

The real tourism external account

As noticed earlier, the travel account is only part of the story (see also the TSA
in Chapter 2). To find out what tourism is worth to a couniry, we should include
all international transactions that are in some way necessary because of tourism
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Table 7.4 Tourism external acoount according to Baretje and Defert

Credit Debi

Tournist receipts from abroad Tounst expenditures abroad

Exports of goods Imiprorts of goods {food and cquipment)

Transporiation (payments by foreign Transporiation {payments 1o foreign
COMpPanies) COMPAnies)

Foreign towrism investments Tourist investment abroad

Dividends, interest and profil received  Dividends, interest and profin paid out

Training of foreign staff Payments for training abroad

Income from national workers abroad  Salaries repatriated abroad

Promotion Pronrotion

Other services Other services

Balanee: deficit Balanee: surplus

(Barctje and Defert, 1972; Durand er all, 1%94). These include not only final
tourism payments, but also international payments for goods and services needed
for investment in and operation of the tourism industry. The result can be termed
the ‘real tourism external aceount’. Baretje and Defert were the first to develop
such a real tourism account (see Table 7.4). Later the WTO (1988) developed a
standard model (see Table 7.5).

Both tables give a totally different view than the traditional balance of pay-
ments of the real significance of the international tourism transactions, However,
it is not so simple o estimate all the different tems,

In line with the preceding paragraphs, Airey (1978) divided the effects of
tourism on the balance of payvments into three cate gories: primary, secondary and
tertiary effects. The primary effect refers o lourism receipts from abroad and
payments of residents abroad. Secondary effects are the effects on the balance of
payments of the direct tourist expenditures as they percolate through the econ-
omy, Secondary effects, therefore, do not require the initial visitor expenditure
to have taken place in another country (Mathieson and Wall, 1982). They may
appear in a number of different forms:

® Dircet secondary (import hotels, marketing expenditure abroad, dividend
payments Lo overseas invesions ele,)

m lndirect secondary effects (imports of subcontractors)

B Induced secondary effects {expenditures permeate through the economy and
this creates a multiplier elfect ).

Tertiary etfects are flows of currency not initiated by tourist expenditures (pur-
chase of travellers’ requusifes, export stimulus of foreign products — such as the
purchase of ouzo at home after a visit to Greece). The distinction between pri-
mary, secondary and tertiary effects is interesting from the theoretical point of
view, but difficult to identify in practice.

Finally, the travel account is drawn up according to two possible approaches, The
first is the ‘survey method', and is based on periodic surveys to measure tourist
receipts and expenditures, This is the case in the United Kingdom and the United
States. France, Germany and many other European countries, however, practise
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Table 7.5 A model of a real toursm external account

Tenirism accounss Credir Dhebiz Balance

AL Bervice accounts
Al international travel
I. pleasure
2. professional
3 other purposes
AL tourism services
L. restaurants, bars, cafes
2. hotels, etc.
3. intermational transport
4. other tounsm services
H. Income accounts
Bl earnings from work in tourism
B2, carnings from tourism investments
. Transfer accounts
C. 1. private tourism sector
C.2, public tourism sector

I. Current secount balance (A + B + O}
D, Capital aceount
D1, direct tourizm investment
2.2, porifohio tourism imvesiment
0.3, invesiment in fourism property
{real estate)
1.4, other tourism imvestment
0.5, commercial credits related to
LTSI
3.6, loans to lourism cnicrprises

I1. Basic tourism balance = (I + D}

Sowrce! Adapted from WTO (1988).

the mdthode bancaire or bank method ({ Durand e of., 1994). This method is hased
on financial regulations and exchange fgures from banks and other financial
institutions {Bull, 1995). Both methods have pros and cons, but the bank method
has the big disadvantage that the purpose of a financial transaction is not always
clear, Furthermore, in a monetary zone such as the euro-zone there are no longer
exchange transactions by the individual tourist,

1 Mu T.I|.'I =g

The basics of the tourism multiplier

Mathieson and Wall {1982) define the tourist multiplicr *as a number by which
initial tourist expenditure must be multiplied in order to obtain the total cumula-
five income effect for a speafic time period”. This 15 a dangerous definition, as it
is presented as a black box process and there is o variation in multiplier values:
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|Tuurisl expenditure in a hotel |

¥

i !
’_I'f'l_‘ | Value added | | Local business transactions | |—GL‘
v : v v

| Secondary expenditure |

[m| [va | [LBT] |G]

| %ecnmiauympend:tme l

rﬁm‘hﬁvﬁ

= Import leakages: G = Government

Figure 7.1 The tourism multiplier mechanism (adapted from Cooper et ol, 1993)

the income multiplicr is one of them. A more precise description can be found in
Fletcher and Archer (1992). 1t is based upon the recognition that the various sec-
tors that make up the economy are interdependent. In addition to purchasing pri-
mary inputs such as labour, imports, ete., each sector will purchase intermediate
goods produced by other establishments within the local economy. Therefore, any
autonomous change in the level of final demand {domestic expenditures. inbound
tourism or investments) will not only affect the idostry that produces that final
good, but also that industry's suppliers and suppliers’ suppliers, etc.

Orwing to this sector interdependence, any change in final demand will bring
about a change in the economy’s level of owlput, income employment and gov-
ernment revenue. The term ‘multiplier” refers to the ratio of the change in one of
the above variables 1o the change in final demand that brought it aboul, We can
illustrate the moechanism with the following scheme (see Figure 7.1},

Taking the expenditure in a hotel as a starting point, to whom does this expend-
iture accrue? One part creates value added or factor remuneration in the hotel,
Itis direct income within the region concerned, A sccond part leads Lo local busi-
ness transactions —a hotelier must restock inventories to provide for future sales
i bread, meat, vegelables, fruit, ete. ). A third part of the expenditure is used to pay
profit taxes, local taxes, ete, (o local, regional or national governmenis, A fourth
part is spent on leakages such as imports of goods (e.g. whisky) and payment of
profits to people and organizations outside the region or country,

Purchases of meal, bread and vegetables provoke, in turn, the same above-
mentioned effects — income creation, intermediate purchases, public transfers
and import leakages — for the butcher, the baker and the farmer, ete, This process
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continues with a third and a fourth round. Following each round, the national or
regional effects become smaller. The income created in successive rounds is called
the indirect income, and the degree of magnitude of these indirect effects is gov-
erned by the extent to which business firms in the nation or region supply each other
with goods,

However, a second derived impact can be noted. The more wages and profits
(direct and mdirect) due to the hotel expenditure rise, the more consumer expend-
iture increases — and this provides a further impetus to economic activity, Additional
business turnover oceurs, and this generates income. These are the so-called induced
effects.

The indirect and induced effects together (called secondary effects - but note
that this must not be confused with secondary expenditure) can be quite consid-
erable im the absence of important leakages, such as savings (assuming that sulfi-
cient resources are available). In Figure 7.1, indirect and induced effects are
presented together.

To summarize, there are three different effects:

1. The direct effect of a change in final demand refers to first-round effects

The indirect eflfect recognizes the need for an industry — subject 1o a change in

final demand for its product — 1o make purchases from other industries within

an economy in order to produce its output

3, The induced effect occurs as income levels rise throughout the economy as a
resull of the initial change in final demand, and a portion of the increased income
is re-spent on final goods produced within the local economy, This additional
local expenditure, arising from increased income, will generate further reper-
cussive effects, The addition 1o total output, income, employment and govern-
ment revenue caused by this re-spending of local income is known as the induced
effect.

I~

Two important observations should be made. First, the supplving firms should
have of enough resources and spare factors of production. Secondly, there are
few arguments 1o suggest that induced effects in tourism are different from the
same effects in other sectors. The consumer behaviour of tourism earners cannot
be so different [rom that of texiile earners or other economic seclons.

Determining factors

The first factor is the size of the destination — the smaller the size of the region,
the bigger the leakages The second factor concerns inter-sector linkages. A mono-
structure, by definition, leads to high imports (see next section).

This brings us to the third factor, or possible leakages There are three well-known
leakages:

1. The saving quota of the population of the destination

2. The import quota, or the share of tourism expenditure that is spent to imported
products

3. The tax guota, or the share going to the public sector.

A fourth possible factor is the supply constraints in the economy (see below),
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Types of multipliers

There s a lot of confusion about the term ‘toursm multiphier’. In reality there are
several types, each with its own meaning.

The most interesting is the tourism income multiplier (TIM). It shows the rela-
tionship between an additional unit of tourist spending and the changes that
result in the level of income in the cconomy, However, in theory, any income
accruing to non-nationals resident in the area is usually extracted from the sum.

With respect to the income multiplier, a further distinction is made belween
the orthodox income multiplier (also called *ratio” multiplier) and the unortho-
dox income multiplier (see Mathieson and Wall, 1982; De Brabander, 1992;
Mihalic, 2002}, For both income mullipliers, two types are distinguished:

. Orthodox income multipliers
| type | - (direct + indirect income)/direct income
m type 11— (direct + indirect + induced income)/direct income
2. Unorthodox income multipliers
m type | - (direct + indirect income)/change in final demand (additional
expenditures)
m type 1l - {direct + indirect + induced income)/change in final demand
(additional unil of spending).

These orthodox multipliers are of little value, although they can give an idea of
the degree of internal linkages in the local economy. Much more emphasis should
be given (o the two types of unorthodox income multipliers, The multiplier with
the greatest practical value and that makes the most sense is undoubtedly the
unorthadax income multiplier tvpe 1.

Tuhle 7.6 lists the values of the orthodox and unorthodox multipliers of tvpe 1T
of a number of sources; these statistics give an idea of the great differences in
function of the destination and accommodation forms,

Table 7.6 Values of various type 1l moltiplicrs

Direct Cheihadox Ulriorthende
IHCore rheeliiplier muliiplicr
Gwynedd case {Archer et al., 1974)
= Hotel (023 1.43 (.32
m Bed and breakfast 057 1,10 (163
w Caravan 14 1.49 (21
u Composite - 1.34 (0,17
Seychelles { Archer) 034 287 088
Edinburgh {Vaughan, 1977)
= Hotel 020 1.43 029
w Bed and breakfast 014 120 (.26
w Caravan (.16 1.38 022
» Composite 19 1.47 (.28
Flanders (Vanhowve, | 993 = type 1)
® Composite - 1.30 (.57
Antwerp provinee {Yzewijn and - 1.36 (.57

De Brabander, 1989 - type 1)
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Looking at Table 7.6, an expenditure of 100 euros m Edinburgh leads tooa
direct income of only 19 euros and the sum of direct. indirect and induced effects
amounts to 28 euros; these effects are of course higher from the point of view of
Scolland or the United Kingdom — the larger the region, the lower the leakages,
Motice the very different effects per sccommodation type.

Archer and Fletcher (1990} have compiled a number of income multipliers
(probably unorthodox income multiphers: (direct + indirect + mdueced income
creation)/direct income ereation) from reports and publications. The calculation
of these multipliers is based on different methods and refers to different periods.
Some of them are listed in Table 7.7 to illustrate how different they can be.

It is obvious trom Table 7.7 that the larger the area, the higher the correspond-
ing tourism multiplier value, The value of the multiplier is determined by the
structure of the economy, the inter-sector relations, the import coment, and the
nature of the tourism product ete.

As stated above, the greatest interest s in the unorthodox income multiplier
of the type (direct + indirect income creation)fiourist expenditure. With the
knowledge of the expenditure and the tourism income multiplier, direct and
indirect income creation can be estimated. The crucial point is the knowledge
of TIM, which is unknown, However, TIM-values can sometimes be used Tor
countries andfor destinations with similar products and peneral economic
circumstances,

O precaution should be mentioned, There is quite often conlusion between
the terms “multiplier” and ‘multiplicand”. The quantity of expenditure is basically
the multiplicand. Howewver, not all the expenditure is available to create income
in the destination; some tourisl expenditure never enters the economy at all {e.g.
a rented camper van in Spain, but the camper van owner lives in Paris and thus
the rental charges do not enter Spain). The same applies to package tours; a large
proportion of the money paid by the holidaymaker accrues 1o airlings from oul-
side the destination.

A second multiplier is the employment muliplier. This multiplier describes
either the ratio of the direct and mdirect (secondary) employment peneraled
by additional tourism expenditure 1o the direct employment alone, or the
amount of emplovment generated by a given amount of tourist spending,
Similarly o the income multiplier, a distinetion can be made between orthodox
and unorthodox types, The tourism sector is characterized by many parl-lime

Table 7.7 A selection of income multipliers from reports and publications

Country/region Muitiplier value
Turkey 1.4
United Kingdom 1.73
Ireland 172
Egypt 1.23
Bermuda .17
Missour: State (LISA) [18.5.3
Crwynedd, Morth Wales {37
East Anglia. UK .34
Citv of Winchester (LK) 019
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workers, and thereflore all jobs should be converted into Tull-time equivalent job
opportunities.
Any tourism employment multiplier starts from three assumptions:

1. Each productive sector fully utilizes its current labour force
2. There is spare capacily in the labour force
3. There is no change in the capitallabour mix.

The next two multipliers are very similar to each other. Because most tourism
products are not stocks’, the terms ‘sales’ and *output multipliers’ are more or less
SYNONYms,

The sales or transactions peltiplier measures the effect of an extra unit of
tourist spending on economic activity within the economy; the multiplier relates
tourism expenditure to the incréase in business turnover that it creates, The ow-
put multipfier relates a unit of tourist spending to the resultant increase in the
level of output in the cconomy (this is very similar to the sales multiplier; see
Fleteher and Archer, 1992). While the sales multiplier considers only the level of
the sales that result from the direct and secondary effects of tourism spending,
the output multiplier takes into account both the levels of sales and any real
changes that take place in the level of stocks The sales multiplier in the Archer
study for the county of Gwynedd, North Wales, was 1.460; the corresponding
income multiplier was 0.32 { Archer, 1991b). A sales multiplier, after all, is not of
such great importance, Indeed, a clear distinction should be made between value
added and turnover; value added (income ereation) is a part of turnover cre-
ation. A destination is only interested in the generated value added and employ-
menl. However, during the 1960s the turnover effect of Clement (1961} was
considerced 1o be the real multiplicr in many tourism circles. Clement’s transac-
tion multiplier was equal to 3.48, and several tourism experts and politicians
wsed this multipher whether it was relevant or nol, The funmiest thing was that in
many tourism circles, this was considered 1o be the same in all countries and all
destinations.

The government revenpe muliiplier demonstrales how much governmenl rev-
enue is created by each additional unit of tourist expenditure {taxes, charges elc.,
less grants).

The import mudiiplier demonstrates the value of imported goods and services
associaled with each additional unit of tourist expendilure.

It must be clear that the various types of multipliers are intrinsically linked. Let
us take an example;

Tourist expenditure CAEN}
Chutput generation £2500
[Mrect income generation £350
Indirect income generation €20
Induced income generalion £20M1

In this case the Keynesian multiplier is 0.75, the ratio multiplier {total income
generaled o direct income ) equals 2,14, and the output multiplier is 2.5,
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How can the TIM values be defined?

This section is devoted to the mcome multiplier — the orthodox multiplier and the
unorthodox multiplier (see Bull, 1993). The traditional Kevnesian multiplier for-
mula is equal to:

1 1
k= = 7.1
l—¢+m 1—MPC (%
where
k = income multiplicr
MPC = marginal propensity 1o consume

MPS = marginal propensity to save.

However, account must be taken not only of the saving quote, but also of the
taxation on income and the expenditure on imports. These are two additional
leakages from extra local consumption-income circulation. Equation (7.1) there-
fore becomes:

1

k= (7.2)
MTR + MPS + {[| — MTR — MPS|MPM]}

where

MTR
MPM

marginal tax rate
marginal propensity to import.

With an MPS value of 20 per cent; an MTR equal to 30 per cent and an MPM on
consumption expenditure equal to one-third, the multiplier k equals 1.5,

So far the assumption has been that all the original tourism expenditure turned
directly into direct and indirect income, but this may not be the case. Very often
some of food and drink in a hotel s imported. There is even ourist expenditure
that never enters the economy — for example, payments for transport operated by
foreign carriers, foreign-owned lodging, ete. In this case, equation (7.2) becomes:

k= 1 =L (13)
MTR + MPS + {[1 - MTR — MPS|MPM)
or
1—L
leakages

where L = the immediate leakage attributable to tourist spending not entering
the economy, or the need to import goods, services and factors to provide directly
for tourists” needs,

With the same parameters as [or egquation (7.2) and L equal 1o 40 per cent. the
tourism multiplier k is not higher than 0.9.
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The developed equation 7.3 18 far 1oo simplistic, and is unable to measure varia-
tions in the form and magnitude of sectoral linkages and leakages out of the des-
tination's economy during each round of transactions [ Cooper ef al., 1993). Cooper
et al, posil that “Even the most complex and comprehensive Keyvnesian models
developed for some studies are unable 1o provide the level of detail that is required
for policy making and planning”. Theretfore they suggest using ad fioe models,

Ad hoe models

Ad hoc models are similar in principle to the Keynesian approach. They are
suited to regional analvsis, where it may be impractical or too expensive to under-
take a full input—outpul analysis.

The simplest ad hoe model is shown in equation 7.4:

Ao T
| = BC

(7.4)

where

A = the proportion of additional tourist expenditure remaining i the cconomy
after first-round leakages — Le. A equals the (1 — L) expression in the
Keynesian model

B = the propensity of the local people to consume in the local ecconomy

C = the proportion of expenditure by local people that accrues as income in the
local coonomy,

More advanced models have been developed to caleulate tourist multiphers to
estimate the effect of expenditure on income and employment. One of these
models was developed by Archer and Owen (1971 ):

N n |
ZZQJKJ:'“L ' a (7.3)
FI3= L —cd XZV,

i—1

where the first part of equation 7.5 is direct and indirect income generated:

each category of tourists.j = 1 ton
each type of business establishment,i = 1 ton
(}; = the proportion of total tourist expenditure spent by the jth type of tourist

Kj; = the pn:}pnrtinn of expenditure by the jth type of tourist in the ith category
of business
V; = direct and indirect income generated by unit of expenditure by the ith type

of business

and the second part includes the additional income generated by re-spending of
factor carnings by resident population:

X = the proportion of total consumer expenditure by the residents of the area
in the ith type of business
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Z; = the proportion of X; that takes place within the area
¢ = the marginal propensity to consume,

The multiplier and input—output analysis

Input-output analysis provides a gemeral equilibrium approach to measuring
eeonomic impacts, rather than the partial equilibrivm approach used in the methods
discussed above. The input—output approach is very often used to estimate the
income and employment generation; the corresponding multiplier is a derived
product, It can be considered to be the best method to estimate income and
employment moltiplicrs. Input—output analysis is concerned with interrelations
arising from production; the main function of inler-industry accounts is 1o trace the
Mow of goods and services from one production sector to another, Table 7.8 shows
the structure of a traditional input—-output table, This table, which is called a trans-
actions matrix, covers all the goods and services produced in an cconomy (coun-
try, region, destination ), It is distinguished by the fact that production activities are
grouped together into a number of sectors, Tables in actual use range in size from
about 25 to 100 or more productive seclors,

Each sector appears in the accounting system (wice, as a producer of outpuls
by row) and as a user of inputs (by column). The elements in each row of the

Table 7.8 A basic inpui-outpui tahle

Sl tor Tritermediate dermand sectors Final Chuiput
demand Y
! 2 3 4 el

Purchases From
Sector 1 X Kya X3 Xz s Ry Yl x|
Kector 2 Xy K Xp3 Xy .- Ew Y. Mo
Sector 3 X3 Xz X3z Mag .. Mg Y, X3
Seclor 4 X1 Xy Xaz AT s By Y-l K_-,
Sectur n Xl Az My Mg e Aqp ¥y Xq
Remuneration of W, W, W, W, W, W W

factor lnhour
Profits/dividends Py P, P Py P, P r
Taxes T| T‘g T_: Tq 1da T" T T
Imports M, M, M, M, ..M, M Wt
Total mputs X b OO . PR x

where:

xy = all intermedinte deliveries

X = output

Y = final demand composed of private consumplion, investment., governmeni
cxpenditure and exports

M = impaoris.
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table show the disposition of the output of that sector during the given accounl-
ing period. It is composed of two parts: the intermediate deliveries (x; shows the
deliveries from sector | to sector 2), and the final use, With respect to tourism, the
final vse relates to domestic consumplion, inbound tourism (or exports), ourism
investment and government expenditures,

The role of a sector as a purchaser of inputs is shown in a column. Each column
i composed of three elements:

1. Purchases from other sectors (e.g X;» means that sector 2 purchases [rom
sector 1)

2, Primary inputs (wages, capital returns, taxes): this comprises the value added
of the sector

i lmports,

Transactions are usually recorded at the producer’s price rather than at the pur-
chaser’s cost, which means that trade and transport margins are ascribed to the
using seclors,

The separation between intermediate and final use and between produced and
primary inputs leads to four types of transactions, which are shown in four sec-
tions of Table 7.8,

®m Section 1 comprises the main parl of the inter-sector accounts. Each entry x;;
indicates the amount of commodity 1 used by sector J.

m Section 2 contains the final vse of produced poods and services) in practice
broken down by major types of use (C, L, E and G)

® Section 3 (the bottom left-hand section) shows cach sector’s purchases of
primary inpuls (W, P and T and imported goods and services

® Section 4 contains the direct input of primary factors to final use {e.g. govern-
ment employment and domestic service ).

It is very important to notice that the ‘tourism sector’ 1s never regstered as
a single seclor in an input—output table: tourism consumplion is spread over
several sectors (see Chapter L),

The relationship between the different parts of an inpui—outputl tahle can be
writlen in algebraic terms (1o ease the presentation, all types of final demand are
represented by a column vector Y):

H=AX+Y (7.6)
K—AX=%
(I-AX=Y
X=(=-A)lY
AX = (I = A)TIAY (1.1

where

X = vector of total sales of each sector

Y = vector of final demand

A = a matrix of inter-sector transactions and (I — A) ™" is the inverse matrix of
the transaction coellicients

I = unit matrix.
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A change in the level of Y (AY) will create an increase in the level of activity
in the economy (AX) (see output multiplier), With respect to the income multi-
plicr, we are only interested in income generation.

Direct income creation can be caleulated using the formula:

Y, =B, -b (7.8)
where

Y3 = direct income generation

B, = diagonal matrix of income coelficients
b = column vector of tourist expenditure alter elimination of imports and VAT,

In the next step, the indirect income generation is caleulated:
Y, =B (1-A)!-b (7.9)

where

Y, = direct and indirect income creation
(1 — A)~' = inverse matrix,

Indirect mcome gencration is the resull of subtracting direct imcome {(equation
7.8) from the total income generation (equation 7.9).

MNow we have all the ingredients ko caleulate the orthodox and unorthodox income
multiplier ivpe L We have only o apply the definition. To avoid any misunderstand-
ing, income is sometimes only one part of the total value added: in most cases it
comprises all items of value added. The same exercise can be applied for all aspects
of value added and tax revenue. For the Seychelles, Archer calculated an average
tourism multiplier for all value added components (direct + indirect + induced) of
0.88; the government revenue amounted to (.28 per cent of tourism expenditure.

It is important to be aware that Table 7.8 and the abovementioned formulae
are a simplification of a1 normal presentation and application of input-output
analysis. Nevertheless, they give the basic principles. More refined methodology
is hevond the scope of this publication,

Some remarks

Additional production of tourism services requires the commitment of resources
that could otherwise be wsed for alternative activities { Cooper ef al., 19935, 11 labour
i5 in abundance, there is no problem. The situation changes when labour or other
resources are not abundant. In the latter case, meeting the tourists’ demands may
imvolve the transfer of labour from other activities to the tourism sector, This pro-
vokes an opportunity cost or income foregone (see Chapter 8) which is often not
considered in the estimation of the economic impact { Archer, 1991). When there
is o real shortage, there may be the need toimport labour, This will result in higher
import leakages, as income earned (rom this imported labour may, in part, be repat-
riated. There can be a similar situation with the use of capital resources,

A second comment s linked to the frst, It concerns the displacement effect,
According to Cooper e al. displacement can take place when tourism development
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occurs al the expense of other economic activities and 15 referred 1o as the oppor-
tunity cost of the development. Displacement is more commonly referred to
when a new tourism investment is seen to take away tourism demand from exist-
ing firms — for example, a successful big new hotel complex may reduce the
turnover of existing hotels. As a consequence. the overall tourism activity may
not {or may only partlyy have increased (see Chapter ).

A third remark 15 of a completely differcnt nature, The use of input—output
analysis poses the problem of insufficient correspondence between the sector in
an input-output table and the data derived from visitor expenditure surveys. As
a comsequence, the tourist expenditure has to be deconstructed 1o fit the sectors
defined in the existing input—output table. A loss of accuracy is the logical result.

The final comment concerns the static character of most multiplier methods,
They assume that production and consumplion functions are linear, and that inter-
sector expenditure patterns are stable (Cooper e al., 1993). Furthermaore, they
assume that all sectors are able to respond to additional demand (supply capac-
ity condition; availability of factor resources ). The models are also based on con-
stant relative prices, and they suppose no change in technology (Archer, 1991).

It must be clear that multiplier analysis does not measure the long-term benefits
for a destination dug 1o the growth of tourism (Archer, [1991; Cooper ef af,, 1993),

The preceding section is a good introduction 1o measuring the impact of tourism
on income. The two basic driving forces for the tourism sector are expenditure
and investment, both of which are essential elements of final demand in an
inpit—output table. Receipts in foreign exchange are a component of expenditure,
and as such the export element of final demand. Foreign exchange earnings in
rourism can be of greal importance in certain countries — Spain is a good example,

The key elements of the final demand, tourism expenditure (lourism export
included) and tourism investment, are the basis of two major benefits: income and
employment. In other words, what does tourism create in lerms of income and
employment generation? As such, there is a relationship between the four key
variables in the tourism sector: expenditure and investment on the one side. and
income and emplovment on the other,

Between these four key variables there are special links. For example, invest-
ments depend on the expenditure in the present and the future. In turn, invest-
ments can stimulate expenditure,

There is also a linkage of the key components with other aggregates Government
receipts in tourism are a derivative of expenditure and investments. In principle,
each cconomic activity vields returns to the public sector, such as direct taxes,
VAT, company taxes, social security receipts ete. These returns are o function of
the key variables, as is the case for any other economic sector.

To measure income generation, different methods have been developed, The
most commonly applied are:

® The national accounts method (simplified)
® The Henderson—Cousing method
® The input—ouiput approach
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Chapter

The socio-cultural
impacts of tourism

Learning objectives

At the end of this chapter you should be:

e able to describe in you own words the nature of
socio-cultural impacts of tourism;

e aware of range of socio-cultural impacts of
tourism and aware of the context in which
these occur;

® able to discuss the implications that these
impacts have for the good management of the
tourism industry.
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Introduction

Any discussion of socio-cultural impacts of tourism will require reference to and
discussion of meanings of the terms society and culture. Sociology is the study of
society and is concerned with people in groups, their interaction, their attitudes
and their behaviour. Culture is about how people interact as observed through
social interaction, social relations and material artefacts. According to Burns
and Holden (1995), cullure consists of behavioural patterns, knowledge and
values which have been acquired and transmitted through generations. Burns
and Hoelden (1995, p. 113).also indicate that ‘culture is the complex whole which
includes knowledge, belief, art, moral law, custom and any other capabilities and
habits acquired by man as a member of society”,

Key perspectives

This chapter is concerned with the study of the impacts of tourism on people in
groups, and this includes both residents of tourism areas (such people are usu-
ally referred to as hosts) and tourists themselves. It also concerned with impacts
on the culture of the host population (and with any effects on the culture of the
visitors themselves). The way in which culture can be used and even packaged
to promote tourism, and hence the subsequent effects this has on culture are also
topics investigated.

Cultural attractions in relation to tourism include the following (Ritchie and
Zins, 1978):

handicrafts

language

traditions

gastronomy

art and music

history of the area /including visual reminders
types of work engaged in by residents
architecture

religion (including visible manifestations)
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& cducation systems
& dress
& leisure activities.

Before proceeding with a discussion of socio-cultural impacts, it is worth con-
sidering once again the influences on the impacts of tourism which were presented
in Chapter 3. All factors discussed there are important in relation to socio-cultural
impacts. Clearly, a key influence is “‘who is involved” and the ‘activities Engagﬁd in'’
will be significant. Of particular importance, in relation to socio-cultural impacts
of tourism, is the nature of both visitors and host populations. The interaction of
the two groups will be a major issue in affe{:ting the types of impact. As Burns and
Holden (1995) argued when there is a large contrast between the culture of the
receiving society and the origin culture, then it is likely that impacts will be greatest.

Some of the more beneficial impacts of tourism on society include the follow-
ing: the creation of emp]n}rment; the revitalization of poor or non-industrialized
regions; the rebirth of local arts and crafts and traditional cultural activities; the
revival of social and cultural life of the local population; the renewal of local
architectural traditions; and the promotion of the need to conserve areas of
outstanding beauty which have aesthetic and cultural value (Mason, 1995),
In developing countries in particular, tourism can encourage greater social mobility
through changes in employment from traditional agriculture to service industries
and may result in higher wages and better job prospects.

However, tourism has the reputation for major detrimental effects on the soci-
ety and culture of host areas. Tourism can cause overcrowding in resorts, which
can cause stress for both tourisis and residents. Where tourism takes over as a
major employer, traditional activities such as farming may decline. In extreme
cases, regions can become over-dependent on tourism. Residents may find it diffi-
cult to co-exist with tourists who have different values and who are involved in leis-
ure activities, while the residents are involved in working, This problem is made
worse where tourism is a seasonal activity and residents have to modify their way
of life for part of the year. In countries with strong religious codes, altered social
values caused by a tourist invasion may be viewed as nationally undesirable,

One of the more significant socio-cultural impacts of tourism is referred to
as the ‘demonstration” effect, This depends on there being visible differences
between tourists and hosts. Such a situation arises in many developing coun-
tries. In the demonstration effect, it is theorized, that simply observing tourists
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will lead to behavioural changes in the resident population (Williams, 1998),
Under these conditions, local people will note the superior material possessions
of the visitors and aspire to these. This may have positive effects; in that it can
encourage residents to adopt more productive patterns of behaviour, But more
frequently it is disruptive in that locals become resentful because they are unable
to obtain the goods and lifestyle demonstrated by the visitors (Burns and Holden,
1995). Young people are particularly susceptible o the demonstration effect.
Tourism may then be blamed for societal divisions between the young and older
members, The demonstration effect may also encourage the more able, vounger
members of a society to migrate from rural areas in search of the 'demonstrated’
lifestyle in urban areas or even overseas.

The demonstration effect is most likely to occur where the contacts between
residents and visitors are relatively superficial and short lived (Williams, 1998).
Another process, known as acculturation, may occur when the contact is for a
longer period and is deeper. As Williams (1998, p. 153} noted:

Acculturation theory states that when two cultures come into contact for
any length of time, an exchange of ideas and products will take place that,
through time, produce varying levels of convergence between the cultures;
that is they become similar.

However, this process will not necessarily be balanced, as one culture is likely
to be stronger than the other. As with the demonstration effect, it is in developed
world /developing world relationships where the process is most likely to occur, As
the Unites States has one of the most powerful cultures, it is usually the American
culture that predominates over the one from the developing country in any such
meeting of cultures. This particular process of acculturation has been dubbed
the ‘MacDonaldization” or ‘Coca-colaization” of global cultures (Mason, 1992;
MacCannell, 1995). One of the perceived negative effects of this acculturation proc-
ess {5 the reduction in the diversity of global cultures,

At the beginning of the age of mass tourism in the early 1960s, it was possible
for a number of researchers and commentators to view the relationship between
tourists from the developed world and residents of developing countries as a
potentially positive one (see Tomlejnovic and Faullkner, 2000). Such writers con-
sidered that tourism could act a positive global force for the promotion of inter-
national understanding. An example of such a staternent is presented in Figure 5.1.
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Tourism has bacome fha noblast instrument of this cantury for achieving interna-

tional understanding.it enables contacts ameng paople from the maost distant parts
of the giobe, people of various languages, race, creed, political baliefs and aco-
nomic standing. Tourism brings them together, it is instrumental in their dialogue, it
leads o personal contact in which people can understand atfitudes and beliefs

which wera incomprahensible 1o tham becauss they wera distant, In this way it helps.
to bridge gaps and erase differances. Since its focal point is man and not the econ-
omy, toursm can be one of the most important means, espedally in devaloping

counfries, of bringing nations closer together and of maintaining good international
relations. This noble task s today mare important than ever. |t therefore overshad-
ows all other maans striving far international friendship.

Figure 5.1 Tourism and international understanding (adapted from Hunziken, 1961)

Approximately a quarter of a century later, views on tourism’s potential to
contribute to greater global understanding had changed somewhat as is illustrated
in Figure 5.2, As Figure 5.2 indicates, misunderstanding rather than understanding
among different people was a more likely outcome of an encounter between visitors
from the developed world and residents of the developing world,

Although acculturation became an important process towards the end of the
twentieth century, the desire of many tourists to experience a different culture is
still a major motivation for tourist visits (Ryan, 1997). The motivation is to see
and experience, at first hand, the actual culture and its manifestation, in terms
of art, music, dance and handicrafts., This desire has contributed to a revival of
traditional crafts as well the development of new activities, in a number of loca-
tions, including, for example, Bali (Cukier and Wall, 1994; Mason, 19953). In Bali,
this in turn has promoted the growth of a souvenir trade that has made a signifi-
cant contribution to the local economy.

However on the negative side, the desire of visitors to experience the ‘real’
culture has brought into question the authenticity of the tourist experience, In
some developing world locations, for example, Bali, the Solomon Islands and
developed world locations with indigenous cultures, such as Canada, Arctic Norway
and Finland, demand for cultural artefacts and performances has become packaged
for convenient consumption by visitors, Such commoditization has led to challenges
concerning the authenticity of the tourist experience. The commoditization has led
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Traved in its current form hardly haips to bring people closer logether and promote
their mutual understanding. The dim glasses of prejudice are never taken off,
Although there are studies of the subject, all indications are that travel, especially 1o
countries with a totally different culture, does nat diminish prejudica but reinforces it
Thie other peaple are poor but happy Carefres, easy-going, and hospitable, but yes,
a bit untidy, not 2o clean you understand, yes, even dirty and unhygienic, cartainty
unreliable, lazy oo, and weall, not 5o very infalligant. Wall, that's exacily what ang
had expected, it's not surprising, that's what Africa's ke — people say. The image we
have of other nationaliies is as distorted as their image of curselves. For the native,
the tourist’s behaviour is typical of his country In his eyes, for example, tourists are
immensely rich and never have to work, Or because they walk around half-naked,
they must come from “cold islands”. In the cold parts they cannot go to the beach
bacause snow is falling and certain parts of the beach is frozen.’ Neither the native
naor the tourist knows what their respective worlds are really ke, In this way travel
confirms the clichés af both host and guest.

Misunderstanding instead of understanding among peoples, At times confronta-
fion instead of meeting. In the worst case mutual contempt instead of esteem:
tourists daspise the ‘'underdeveloped’ natives, and natives in their turn despise the
unrestrained foreigners,

Figure 5.2 The glasses of prejudice (adapted from Krippendorf, 1987)

to pseudo-events that share the following characteristics: they are planned rather
than spontaneous; they are designed to be performed to order, at times that are
convenient for tourists; and they hold at best an ambiguous relationship to real
elements on which they are based (Mason, 1995; Williams, 1998). Also, of particu-
lar concern, as Williams noted, is that these pseudo-events eventually becomre the
authentic events and replace the original events or practice.

As Mason (1995) reported, the keechak dance, part of a traditional religious
ritual, performed originally only on special occasions in Bali's Agama Hindu cul-
ture, has been shortened, taken out of its religious context and performed on a
daily basis, to paying tourist groups. Tourists observing such an inauthentic
pseudo-event may feel cheated, although this assumes that they have the know-
ledge in the first place to comprehend the local traditions and they may not even
be aware that they are watching a pseudo-event. It can be argued that this type of
performance may actually relieve pressure upon local communities and even help
to protect the performances real cultural basis from the tourist ‘gaze’ (see Unry,
1990). However, there is danger that the local performers, may, over time, forget
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the true meaning and significance of the practice or event now staged mainly for
tourists, Likewise, traditional objects that are reproduced and marketed as tourist
souvenirs may lose their meaning and value.

Much of the preceding discussion has focused on the interaction belween
tourists and residents of tourist destinations, with an emphasis on the effects on
the resident population. However, contact between tourists and residents also will
clearly have an impact on the tourists themselves. As is indicated in Figure 5.2,
this can contribule to the reinforcing of stereotypes, rather then the broadening of
the mind that, according to the aphorism, travel experiences are meant to bring
about. Nevertheless, there is increasing evidence to suggest that the impacts of
experiences on tourists themselves can lead to, not only changes in their think-
ing and attitudes, but can also result in behavioural changes. A growing number
of tourists visited the Antarctic continent in the last decade of the twentieth cen-
tury. However, the continent still remains relatively inaccessible and expensive
to visit; for many who travel there it is a once in a lifetime journey. Those who
visit often have a profound interest in nature and the wildlife of the continent. Tt
would appear that those who have visited return from the Antarctic with not only
increased knowledgze, but also a far greater awareness of the need to conserve this
unique wilderness environment (Mason and Legg, 1999), Therefore, it is possible
to conclude that the experience of their visit has had such a marked effect, to the
extent that these tourists have become significant ambassadors for the continent,

A significant problem in assessing socio-cultural impacts is that it is difficult
to differentiate these from other impacts and hence particularly difficult to meas-
ure them. This partly explains why these impacts have been regarded in the past
as less significant than economic impacts. Much of what has been written about
socio-cultural impacts of tourism has been based on research that has required
those actually affected by these types of impact, to assess the impact on them-
selves, or on others, This form of research tends to be more qualitative and sub-
jective in comparison with the more quantitative approaches used to assess and
measure economic impacts of tourism, such as the multiplier. For some commen-
tators, this qualitative approach is less acceptable than quantitative approaches as
it is argued that such an approach is less scientific, A number of criticisms of this
position can also be made as those who support the more qualitative approach
would argue, among a number of points, their techniques are more flexible,
achieve a higher response rate and their data is likely to be richer, more detailed
and hence more meaningful (see Tribe, 2000).
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A number of theories have been put forward regarding socio-cultural impacts
of tourism. One of the best known is Doxey’s Irritation Index or Irridex and this
was previously discussed in Chapter 2, As a reminder, in this theory, advanced in
the mid-1970s, Doxey claimed that the resident population, or hosts in a tourist
area, would modify their attitudes to visitors over time. Doxey suggested there
are a number of stages in the modification of resident attitudes. When tourists
first visit, Doxey argued, they will be greeted with euphoria and then, over time,
as the lourist numbers grow, attitudes will move through stages of apathy, annoy-
ance and finally to oulright aggression towards the visitors,

Several pieces of research have been conducted to apply theorelical perspec-
tives on socio-cultural impacts of tourism. An important study was conducted, by
Getz, in the Scottish Highlands, who attempted to apply Doxey's theory. The study
is particularly interesting as it is one of the few attempts in tourism to conduct a
longitudinal study (or at least an approximation to one, as it was in reality two
snapshots taken at different dates). Getz investigated the Spey valley in the late
1970s and then again in the early 1990s. Such return visits to the same investigation
site are unusual in tourism literature and hence the findings are particularly import-
ant. The sample size and question content for Getz" studies of 1978 and 1992 were
fairly similar, but there were different individuals involved on each occasion. Each
used a sample of 130 households. The main findings were as follows:

e In both surveys residents were mainly supportive of tourism.

& Despite mainly positive views, by 1992 there was much more of a negative
feeling towards tourism. This was partly related to the fact that by 1992 tour-
ism was not found to be as successful as had been hoped in the 1970s.

e Those directly involved in, and hence dependent on, tourism were more likely
to be positive about tourism.

e There was some support for Doxey’s idea that, over time, locals become more
negative towards tourism. However, the attitudes appeared more linked to a
general feeling of economic depression than concerned solely with tourism.
Getz suggested that if an economic upturn occurred, then views would prob-
ably improve towards tourism. Also, it would appear residents were particu-
larly concerned that there were few viable alternatives to tourism in the area,
s0 despite the lower satisfaction with tourism’s impacts it was still felt that it
was the best alternative. Hence, the notion of “trade-offs’, discussed earlier in

Chapter 3, was important here.
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® Over the 14-year period, the attitudes of locals had not greatly changed
with the growth of linking phrases and change of the tourist industry.
Also, number of tourists did not appear to have gone beyond a threshold
in Speyside. This was not because of local’s attitudes, but due to more gen-
eral concerns with environmental impacts of tourism and restrictions on ski-
ing development, although it would seem residents did not feel particularly
concerned about environmental impacts,

In summary, the research by Getz (1978, 1994) suggested that, unlike the the-
oretical statements of Doxey, the attitudes of residents do not appear to change
greatly over time. However, Getz noted some increase in negative attitudes to
tourism in this time period, but not to the extent indicated by Doxey (1975). Getz,
in fact, discovered that attitudes to tourism by the host population were closely
linked to economic fluctuations, both nationally and locally, as well as to an
awareness of the small range of other options to tourism in the local region.

In the mid-1990s, research was conducted into resident attitudes to tourism
growth on the Greek island of Samos, The main results from this research are dis-
cussed in the following case study as this provide a particularly good example
of the attitudes to tourism that can be gained via a survey, in this case the views
of local residents, which revealed a variety of perceived different positive and
negative socio-cultural impacts of tourism.
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The case study of the Greek island of Samos indicates that socio-cultural
effects tend to be unbalanced in relation to different groups in society. In the Samos
example, those who were more actively involved in tourism were more likely to
be supportive of it. However, there is often a gender dimension to socio-cultural
impacts of tourism.

There is now significant evidence to indicate that women are on the receiving
end of different effects of tourism, particularly within the context of the develop-
ing world. The exploitation of mainly women (but also children — both male and
female) through prostitution in the developing countries was a feature of the last
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three decades of the twentieth century, Prostitution is only one form of sex tourism
(massage parlours, sex shops, sex cinemas are other examples), but it is particularly
strong in developing countries.

In a number of Southeast Asian countries /destinations, prostitution and some
form of sex tourism have been in existence for a long period. Such areas include
Thailand, the Philippines, Korea, Taiwan and the Indonesian island of Bali. In such
countries, traditional attitudes particularly of males towards females, means that
the use of female prostitutes by males is a relatively common practice. Therefore
this activity does not carry the same stigma as it would in a Western society.
Hence, prostitution has become institutionalized in countries such as Thailand
and the Philippines. However, prostitution is not necessarily legal in countries of
Southeast Asia, but laws tend not to be always enforced.

What was unusual in the last three decades of the twentieth century was
the growing scale of sex tourism and that it increasingly involved international
tourists. The great majority of these international tourists originate in developed
countries (O'Grady, 1980; Hall, 1992). One of the reasons for this has been the
cost differential for sexual services in the developing world compared with the
developed world (Hall, 1992). Other reasons include the difference in attitudes
to women in Southeast Asian societies compared with Western societies, and
the actual status of women in Western societies and Southeast Asian societies,
respectively (Mason, 1995), Throughout much of the period from the 1970s until
the late 1990s, sex tourism in, for example, the Philippines and Thailand was also
strongly promoted and marketed to mainly male tourists from Australia, the
United States and Europe.,

In an attempt to trace its history, Hall (1992) suggested that sex tourism in
Southeast Asia passed through four stages. The first stage was indigenous pros-
titution, dating back several centuries, in which women were subjugated within
the patriarchal nature of most Southeast Asian societies. The second stage came
about as a result of militarization and economic colonialism. An example would
be American service personnel satisfying their sexual needs in Thailand during
‘rest and relaxation” from the Vietnam War. This was made possible as a result of
the infrastructure that existed for indigenous prostitution. During this period, eco-
nomic development was closely linked to the selling of sexual services, The third
stage involved the substitution of international tourists for the military person-
nel. Hall suggested that the authoritarian nature of many Asian political regimes
meant that sex was often considered as an important commodity that could be
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traded in an attempt to achieve economic growth. As a saleable commuodity, lit-
tle regard was actually given to individuals involved in providing the sexual serv-
ices, This attracted media condemnation from Western societies, but also is likely
to have stimulated increased sex tourism, as potential customers noted thatl the
attitudes of the authorities were not condemnatory of the tourist’s activities,

In the early 1990s, Hall suggested that standards of living in Southeast Asia
had been improved, meaning less dependency on sex tourism as a means to eco-
nomic development, However, it was too early to say whether attitudes to sex
tourism as a saleable commodity had changed. Nevertheless, in the last decade
of the twentieth century, there was growing awareness of the spread of AIDS
via prostitutes in developing countries (Mason, 1995). This, coupled with the
attempts of some politicians and influential members of Thai society to move
the image of the destination away from one where sex tourism is a key activity,
may reduce the dependency on sex tourism in the first decade of the twenty-first
century.

Summary

There is a range of both positive and negative socio-cultural impacts of tour-
ism. Much has been written about the supposed negative impacts, including the
demonstration effect, cultural damage, authenticity and specific issues such as
increases in drug taking, prostitution and crime in general. The negative conse-
quences have been noted, particularly where there is a major cultural difference
between the tourists and the local population,

Assessing and measuring socio-cultural impacts is not straightforward. Most
research has relied on the attitudes of a range of respondents, particularly local
residents, but also tourists themselves and other players in tourism. As local com-
munities are not homogeneous, socio-cultural impacts are perceived differently
by different individuals,

A good deal of research has also been an attempt to apply various theories,
such as that of Doxey (1975) to specific contexts. Empirical research tends to
suggest that local residents in many locations are willing to consider trade-offs
in relation to tourism — they are willing to accept some negative consequences
as long as tourism is perceived as bringing some benefits. This is particularly so
where tourism is one of a small range of choices.
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Student activities

(1) In relation to a tourism development/activity in vour area identify the main
types of socio-cultural impact. What characteristics do they exhibil? Arrange
these impacts under the headings of positive and negative. Look again at
the lists vou have prepared and consider whether someone else asked to
carry oul this task would put the impacts under the same headings.

(2} Consider an aspect of your cullure that could be packaged and commodi-
tized for tourist consumption. What would be the likely reaction of tourists?
What would be the likely impacts of this commaoditization on the aspect of
culture you have selected?

(3) Under what conditions would Doxey’s theory apply? Can you think of any
locations in your region,/ country where Doxey's theory is applicable?

(#) What would you suggest are the main reasons for the responses obtained
in the survey conducted on the Greek island of Samos? How well do these
findings relate to Doxey’s theory?

(5) Getz' findings from his research in the Spey Valley, Scotland were not
closely related to Doxey's theory? What reasons would vou give for this?

(6) Why has sex tourism become so important in society in countries such as
the Philippines and Thailand?

(7} Hold a class/group debate in which the main proposition is as follows: "As
a female citizen of Thailand, T believe it is better to be involved in prostitution
than trapped in poverty”.



Chapter

Environmental impacts
of tourism

Learning objectives

At the end of this chapter you should be able to:

describe in your own words the main types of
environmental impacts of tourism;

be aware of the various meanings of the term
carrying capacity in relation to environmental
effects of tourism;

describe in your own words the key tourism
management and planning issues that result
from the environmental of tourism;

discuss the implications that these issues have
for the good management of the tourism
industry.

&9
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Introduction

This chapter is concerned with the impact of tourism on the environment. The
environment is made up of both natural and human features. Human setflements
set within the countryside may contain a large number of attractions for tourists,
Often the natural environment is referred to as the physical environment. The
natural or physical environment includes the landscape, particular features such
as rivers, rock outcrops, beaches and also plants and animals (or flora and fauna).

Key perspectives

The environment is being increasingly recognized as the major resource for tour-
ism. It has been noted that tourism depends ultimately upon the environment,
as it is a major tourism attraction itself, or is the context in which tourism activ-
ity takes place (Holden, 2000). However, tourism—environment relationships
are complex. There is a mutual dependence between the two, which has been
described as symbiotic, Williams (1998) explains this relationship as one in which
tourism benefits from being in a good quality environment and this same envi-
ronment should benefit from measures aimed at protecting and maintaining its
value as a tourist resource.

In the post Second World War period and especially since the beginning
of mass tourism in the 1960s, it has become clear that the relationship between
tourism and the environment has become unbalanced. Tourism has become a
major cause of environmental damage to the environment rather than a force for
enhancement and protection in the past 50 years.

The term environment is often assumed to mean no more than the physi-
cal or natural features of a landscape. However, as Figure 6.1 shows, according
to Swarbrooke (1999), there are (i EIISPEEIDIICIEHUONNENE | 1 cse are: the
natural environment, wildlife, the farmed environment, the built environment
and natural resources, Figure 6.1 indicates the components of each of these five.
It should also be remembered that these five aspects are not separate entities, but
linked. For example, a bird of prey, an example of wildlife, may nest in a moun-
tain area (the natural environment), will certainly consume water — a natural
resource, is likely to visit farmland in search of live prey and nest material, and

may even go to a town (the built environment) in search of carrion.
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Figure 6.1 The scope of the concept of environment (Source: Swarbrooke, 1999}

Chapter 3 indicated the main factors influer : I wcts and it is
advisable to reconsider these again. Hﬂwever in relahan to environmental
impacts the following are particularly significant:
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In relation to the ‘where’ factor, an urban environment is likely to be
affected differently, in comparison with a rural environment. An urban environ-

ment, being a largely built one, can usually sustain far higher levels of visiting
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than most rural environments. This is not just because a city has, for example,
roads and paths, which minimize the direct impacts of tourists’ movements, but
is also the result of the nature of the organizational structure such as the plan-
ning process in urban areas (Williams, 1998). However, tourists are also particu-
larly attracted to sites that are coincidentally fragile, such as cliff-tops, coasts and
mountains (Byan, 1991; Williams, 1998).

The nature of the activities tourists are engaged in will greatly influence the
impacts they have. Some activities lead to minimal impact on the environment
and are not resource consumptive, Sight-seeing from a bus will have litlle effect
on the actual environment travelled through (although the bus may contribute to
pollution and traffic congestion). Off-road vehicles in a mountain or dune envi-
ronment will have far more direct impact. Tourism involving hunting and fishing
can also be heavily resource consumptive if not carefully controlled and as indi-
cated in Chapter 3, McKercher (1993} argued that tourism tends to over-consume
Fesources.

The nature of the infrastructure that exists for tourism is significant in rela-
tion to impacts. It would appear that the effects of those involved in mass tourism
on the French and Spanish Mediterranean coastal areas are potentially far greater
than a small number of walkers in the Himalayan Mountains. However, if this
form of mass tourism is well planned and the groups controlled, this can limit
impacts to a minimum. Paradoxically, a small group of trekkers visiting a rela-
tively remote area of Nepal, where there is little preparation for tourists, could be
far more damaging to the environment (see Holden and Ewen, 2002).

In many parts of the world, tourism is a seasonal activity. Under these condi-
tions, tourism may only affect the environment for part of the year. During the
rest of the year the environment may be able to recover. However, in some areas
despite only seasonal tourism affecting the environment, this impact is so serious
that there is little chance for recovery. For example, there are certain areas of the
Swiss Alps that are so heavily used for ski tourism that they cannot recover fully
during the summer period, Over time the inability of a slope to re-grow sufficient
vegetation means it is more susceptible to erosion (Krippendorf, 1957},

In relation to tourism’s impacts on the physical environment, an important
term is eculugy.-is- the study of the relationships between animals and
plants. The relationships are often complex, involving soil, water, microorganisms,
plants and animals, The individual components and the links between them are
referred to as ecosystems and there are many of these across the globe, ranging
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from, at the small scale, a pond, up to those covering thousands of kilometres,
such as the tropical rain forest. In some ecosystems, humans are of relatively
minor importance, but increasingly all ecosystems are either directly or indirectly
affected by human activity, including tourism (Mason, 1990; Holden, 2000}, At
the relatively small scale, ecological impacts of tourism include for example, the
effects on plants as a result of trampling by visitors and modifications to animal
behaviour as a result of tourists being present in their habitat. An example of
ecological impacts of lourism at a global scale would be atmospheric pollution
caused by passenger airliners, the resulting contribution to global climate change
and consequent effects on both terrestrial and marine ecosystems.

There is a relatively long history of the environment acting as a significant
attraction for visitors, but there is also growing evidence of conflict between tour-
ism activity and the wish to conserve landscapes and habitats, As with other
impacts it is possible to sub-divide environmental impacts under the headings
-and BB .1 though, as with other impacts the value position of the
observer, or commentator on environmental impacts, will affect their assessment
of whether these impacts are classified as positive or negative,

Conventionally, the following may be regarded as positive impacts:

& tourism may stimulate measures to protect the environment and/or land-
scape and/or wildlife;

¢ tourism can help to promote the establishment of National Parks and/or
Wildlife Reserves;

e tourism can promote the preservation of buildings/monuments (this
includes for example UNESCO’s World Heritage Sites);

e tourism may provide the money, for example, via entrance charges, to main-
tain histotic buildings, heritage sites and wildlife habitats.

Conventionally, the following have been regarded as negative environmental
impacts:

tourists are likely to drop litter;

tourism can contribute to congestion in terms of overcrowding of people as
well as traffic congestion;

tourism can contribute to the pollution of water courses and beaches;
tourism may result in footpath erosion;
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® tourism can lead to the creation of unsightly human structures such as
buildings (e.g. hotels) that do not fit in with vernacular architecture;
® tourism may lead to damage and /or disturbance to wildlife habitats.

Figure 6.2 shows a number of impacts of tourism on the environment and
it indicates a somewhat more complex situation regarding the effects of tourism
than the lists above. Here, by comparing the positive and negative effects of tour-
ism in relation to particular key themes, a form of balance sheet has been created,
Figure 6.2 shows a far greater number of negative effects than positive effecis,
but this does nol mean that negative effecls are more important, as quantity of
impacts does not necessarily equate with quality of impacts,

One of the kev concepts in relation to environmental impacts of tourism is
G Tis can be viewed as a scientific term, and it is therefore possi-
ble to measure carrying capacity. When used in a scientific sense it may relate to,
for example, a plant or animal species that is threatened by the damage caused
by visitors, and any increase will lead to more damage. In this way, it can be seen
as a threshold measure, beyond which damage and possibly irreversible change
may occur,

Carrving capacity also has a less purely scientific connotation, as it can be
viewed as a term linked to perception. In this sense, the perceptual carrying
capacity is in ‘the eye of the beholder’, for example, what one observer views as
a landscape virtually free of human activity, for another may be already too full
with the evidence of people, past and present. This point about varying percep-
tions of carrying capacity is also important in relation to damage /disturbance in
the environment. One commentator may perceive loss, or damage, or perhaps
unsightliness, while another “sees’ none of these impacts.

Whatever the nature of perception by different individuals, it is clear some
landscapes are more susceptible to damage from tourism than others. In an
attempt to overcome this problem of differing perceptions, environmental or
phwsical impacts can be separated from ecological impacts when discussing car-
rying capacity, As has been suggested there is a third type of carrying capacity,
perceptual carryving capacity. These three forms of carrving capacity are summa-
rized below:

(1) Environmental {or physical) carrying capacity usually refers to physical space

and the number of people (or the number of cars) in a particular place.
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(2} Ecological carvying capacity is a threshold measure, which if exceeded will
lead to actual damage of plants/animals habitat.

(3) Perceptual carrying capacity is the level of crowding that a tourist is willing
to tolerate before he /she decides a particular location is too full and then
goes elsewhere.

The first two terms refer to actual measures and, in particular, ecological
carrying capacity would be usad ll."l a smentlfu: appmay:h m the envuﬂnmental

2

Uk As percepmal carr}rmg capaﬂt}f isa sub‘]echve assess-ment of environ-

mmta] effects it is not a strictly scientific term as it requires individuals’ views.
The ways in which it would be assessed in a given setting is through the use of
a questionnaire survey or interview. The case study of Waitomo Caves in New
Zealand indicates the significance of perceptual carrying capacity.
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The Waitomo study indicates thal perceptual carrving capacity is difficult to
assess, however even in relation to ecological and environmental carrying capaci-
ties, measuring is far from straightforward. Capacities are also likely to vary
according to whatever management strategics are in place. To overcome this prob-
lem, other measures have been developed and applied. The limits of acceptable
change (LAC) technique, was developed in the United States, This has been used
in relation to proposed developments. It involves establishing an agreed sel of cri-
teria before the development and the prescription of desired conditions and levels
of change after development (Williams, 1998). However, this approach suffers from
technical difficullies in agreeing some of the more qualitative aspects of lourism
development. The LAC approach also assumes the existence of rational planning,
which, as is discussed in Chapter 7, should not be assumed to be occurring in any
given context.

Another technique is that of the environmental impact assessment (EIA),
which has become a particularly common process in the last 25 years or s0. In
relation to assessing tourism’s impacts, the EIA is similar to the use of the LAC
and the key principles of EIA are summarized in Figure 6.3, ELAs are also used
in relation to other industries and they provide a framework for informing the
decision-making process. A number of different methods and techniques can be
used in an EIA, including impact checklists, cartographic analysis simulation and
predictive models (Williams, 1998),

Discussion of carrying capacities, LACs and EIAs raises one of the key factors
in relation to environmental impacts, This is the importance of scale, Footpath ero-
sion, for example, may appear a small-scale impact and may easily be alleviated

Agsessments should identify the nature of the proposed and induced activities
that are ikely to be generated by the project

Aszessments should identify the elements of the envircnment that will be
significantly affected

Assessments will evaluate the nature and extent of initial impacts and those
that are likely to be generated via secondary effects

Agsessments will propose management strategies to contral impacts and
ensure maximum benefits from the project

Figure 6.3 Key principles of EIA (adapted from Hunter and Green, 1995)
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by re-routing. In this case, both impacts and management attempts to alleviate
will be limited to a small area. However, in the case of coastal pollution that has
been caused by raw sewage being pumped into the sea from a hotel complex, this
is very likely to spread widely and attempts to alleviate this will require access to
an extensive area.

As the Waitomo Caves case study indicates, the environment is a key tourism
draw in New Zealand. It is certainly a major tourist attraction, if not the major
attraction, This is linked to the idea of the “clean green image’, which is used in
marketing New Zealand to international tourists. For a relatively long period
until the early 1980s New Fealand felt shellered from negative impacts of lour-
ism on the environment.

Part of the reason there is a growing concern about environmental impacts
of tourism in New Zealand, is that the country needs to maintain its ‘clean green
image’ to sell holiday experiences. The New Zealand Tourism Board (1992) indi-
cated that, in 1991, natural attractions accounted for 29 per cent of visits to New
Zealand and 55 per cent of all overseas tourists visited a National Tark in that
year. Natural attractions accounted for almost one-third (31 per cent) of all vis-
its to New Zealand in 2003 (New Zealand Tourism Board, 2004). There are two
important ideals in the relationship between tourism and the environment in
MNew Zealand: these are the notions of firstly wilderness and secondly equality
of access to the countryside, However, with increasing numbers of both domestic
and international visitors these ideals may become incompatible.

Coastal areas and offshore islands, lakes and rivers and high country and
mountain areas have been identified as the most environmentally sensitive areas
in New Zealand (New Zealand Tourism Board, 1996). In relation to impacts on
ecosystems, native bush areas are threatened by introduced species, native ani-
mals are vulnerable to disturbance and construction of facilities can cause prob-
lems particularly if too much vegetation is removed as poor drainage of sites
results and the ground becomes unstable.

As Maori own more than 50 per cent of the privately owned native bush-land
in New Zealand, their role is very important. However, many Maori people see
growth in environmental concern as being detrimental to them. This can lead to
conflict as a result of different Maori attitudes to the environment compared with
white (pakeha) views. Nevertheless, there is some evidence in New Zealand that
tourism can promote preservation and, of particular relevance to Maori values,
tourism can help promote protection of sites of cultural significance.
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Large areas of Australia are often regarded as wilderness or semi-wilderness,
Their use for all forms of development in the past has tended to ignore that
such areas are finite resources. However, coastal areas are the most developed in
Australia and the case study of Julian Rocks considers the growing scale of envi-
ronmental impacts of tourism in Australia in a marine environment,
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Summary

The environment is a key resource for tourism. It is possible to subdivide the
environment into the human (or built environment) and the natural environ-
ment. The environment provides some of the significant attractions for visitors.
Hence, any damage to the environment may contribute to a reduction in visitor
numbers.

Tourism can have important negative impacts on the environment, including
footpath erosion, river and marine pollution, litter, traffic congestion, overcrowding
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and the creation of unsightly structures, It can seriously affect ecosvstems,
However, it can have beneficial impacts by contributing to an awareness of the
need to conserve valued landscapes and buildings and revenue generated from
visitor charges can be used to preserve and maintain threatened sites,

In relation to assisting with planning and management of environmental
impacts, the concept of carrving capacity is particularly useful. Environmental
and ecological carrying capacity are both scientific terms and hence lend them-
selves to scientific forms of measuring, The concept of perceptual carrying capac-
ity is no less important in relalion to management of environmental impacts,
although it may be more difficult to assess in a given conlext, as il is a more sub-
jective term.

As visitor numbers continue to increase, and virtually nowhere on the earth
remains free of tourists, the need for carefully planned and managed tourism
in relation to environmental impacts has become, and continues to be, a critical
issue,

Student activities

(1) In relation to a tourism activity in your area, identify the environmental
impacts. Classify the impacts under the headings “positive’ and ‘negative’.
Note which of these two lists of impacts is the longer. Why do you think
there are differences in the content and length of these two lists?

(2) Which areas of your region/country are particularly susceptible to envi-
ronmental impacts of tourism?

(3) What are the major types of environmental impact of tourism in your
country /region?

(4) How can tourism negatively affect ecosystems in your area?

(5) How might environmental impacts on a heavily visited small tropical
island vary from those on the interior of the mainland of Europe?

(6) Explain why carrying capacity is an important concept, but a problem-
atic one.

(7) What does the case study of Waitomo Caves reveal about the concept of
carrying capacity and its practical application?

(8) What are the environmental impacts of tourism at Julian Rocks, Australia

and why is tourism difficult to control here?



Types of Tourism

Adventure tourism

Adventure tourism is tourism that involves a degree of risk. It typically requires specialist skills or physical
exertion. Adventure travel includes activities that involve physical activity, cultural exchange, and
connection with nature. Some examples of adventure tourism activities include rock climbing, skydiving,
white water rafting, mountain climbing, zip-lining, and paragliding.

Agritourism

Agritourism, also referred to as agricultural tourism, argotourism, or farm tourism is a subset of the rural
tourism industry. It focuses on agricultural operations and involves tourist activities based in or around
farms. This includes activities such as wine tours, horseback riding, clay birds hooting, animal petting, and
historical agricultural exhibits.

Ancestry Tourism

Ancestry tourism, also known as genealogy tourism or roots tourism, is tourism that involves travel to
destinations that the tourist is connected to through ancestral means. Parallel to the emergence of several
organizations aimed at tracing a person’s family tree, this form of tourism has grown in recent years.
Destinations such as Scotland, The USA and Canada are popular ancestral tourism destinations given the
extent of past immigration in these countries.

Backpacking

Backpacking is essentially the act of traveling with a backpack. It is typically associated with budget, long-
term, independent travel, and is common for travelers in their 20s. However, the nature of backpacking
has changed in recent years. Whilst some tourists do fit the typically description of young, budget tourists
on a gap year, there has been an emergence of older backpackers, backpacking families, and wealthy
backpackers (see-flashpacker).

Business tourism

Business tourism, or business travel, is essentially a form of travel that involves undertaking business
activities that are based away from home. The World Tourism Organization (UNWTO) defines tourists as
people ‘“traveling to and staying in places outside their usual environment for not more than one
consecutive year for leisure, business and other purposes’, thus making business an important and
integral sector of the tourism economy. Business tourism activities include attending meetings,
congresses, exhibitions, incentive travel, and corporate hospitality.



Community-based tourism

Community-based tourism is a term used to describe holidays that benefit both the traveler and the
destination. Community-based tourism is based on the premise of collective responsibility, allowing the
local community to have an active involvement in the development and management of tourism in the
area. It often involves rural, poor, and economically marginalised populations, where individuals are given
the opportunity to raise money through work as land managers, entrepreneurs, produce and service
providers, and employees.

Cruise tourism

Cruise tourism refers to holidays that are entirely or partly based on a cruise ship. It enables tourists to
experience a multicenter holiday, whereby they spend time at various destinations throughout their trip.
Cruise ships vary from small yachts to mega ships and can take place on the ocean, river, or fjords. Cruise
tourism is popular in the Caribbean, Mediterranean, and Arctic amongst other destinations.

Culinary Tourism

Culinary tourism, also kmown as food tourism, is the act of pursuing unique and memorable eating and
drinking experiences. Seen as a subsector of cultural tourism, it enables the tourist to try local authentic
delicacies and partake in traditional food and drink activities. Such experiences are varied and can range
from drinking vodka shots with your meal while traveling Russia to taking a cooking class in Northern
Thailand.

Cultural tourism

Cultural tourism is the act of travellers visiting particular destinations in order to experience and learn
about a particular culture. This can include many activities such as; attending events and festivals, visiting
museums and tasting the local food and drinks. Cultural tourism can also be an unintentional part of the
tourism experience, where cultural immersion (with locals, their language, customs, cuisine, etc.) is an
inevitable part of a person’s vacation.

Dark tourism

Dark tourism, or grief tourism, is tourism that is associated with death or tragedy. The act of dark tourism
is somewhat controversial, with some viewing it as an act of respect and others as unethical practice.
Popular dark tourism attractions include Auschwitz, Chernobyl, and Ground Zero. Lesser known dark
tourism attractions might include cemeteries, zombie-themed events, or historical museums.



Ecotourism

Ecotourism is a form of tourism directed at preserving fragile environments and ecosystems. Ecotourism
occurs commonly in threatened natural environments, where the intention is to provide conservation.
Ecotourism efforts include the construction of tourist facilities that have minimal impact on the natural
environment, the adoption of products such as compost toilets or solar-powered electricity. Ecotourism
has become somewhat of a '‘buzz word’ in recent years and is closely related to the concept of sustainable
tourism.

Enotourism

Enotourism, oenotourism, wine tourism, or vinitourism is tourism that focuses on wine. It includes wine
appreciation, wine tasting, vineyard tours, and the buying and selling of wine. Popular enotourism
destinations include France, California, South Africa, and Italy, which are all known for producing good
standards of wine.

Film tourism

Film tourism, also referred to as screen tourism, is a subsector of the cultural tourism industry. It is
focussed on the concept of film-making and producing, whereby tourists seek to visit locations which are
either featured in films or where recording of film takes place. Popular film-induced tourism destinations
include The Beach in Thailand, Dubrovnik, and Northern Island as featured in the Game of Thrones and
Petra which is famously known for its use in Indiana Jones and the Last Crusade. Filmset examples include
the Harry Potter Studios in Hertfordshire, Universal Studios in California, and Pinewood Studios in London.

Glamping

Glamping is an abbreviation of the term ‘glamourous camping’. It refers to the act of camping with
additional amenities and resort-style products and services that are not associated with ordinary camping.
Glamping has become popular in recent years and often includes the use of specialised equipment, such
as yurts or pods. Popular clamping destinations include the United Kingdom, Norway, 5pain, and the
United States of America.

Health tourism

Health tourism, also known as medical tourism, refers to the act of traveling to another destination for
medical treatment. Motivations of medical tourists can include reduced costs for treatments or higher
quality of care. Medical tourists may seek life-saving treatments unavailable to them at home, cosmetic
surgery or dental procedures among a range of other medical needs. Popular destinations include India,
Turkey, and Panama.



LGBT tourism

LGBT tourism, also sometimes referred to as gay tourism or pink tourism, is a form of tourism marketed
towards those who identify themselves as lesbian, gay, bisexual, or transgender. It includes LGBT only
tours, events, and festivals aimed at an LGBT audience and ‘LGBT friendly’ vacation packages. While
remaining a niche tourism form, the notion of LGBT tourism is becoming increasingly recognised by the
mass market, with operators such as Thomas Cook retailing holidays to this market segment.

Miass tourism

Mass tourism is the movement of a large number of people who choose to undertake their leisure pursuits
in a given area. Commonly associated with package tourism, mass tourism destinations tend fo be
associated with reduced-cost or budget holidays and have extreme peaks and troughs depending on the
season. Mass tourism is typically associated with negative connotations of environmental degradation,
cultural erosion, and overpopulation.

Religious tourism

Religious tourism, also known as faith tourism, refers to the act of traveling for the purposes of religious
pilgrimage, missionary, or interest. Religious tourism was one of the first forms of tourism. Not all religious
tourists conform to beliefs or religious practices of the attractions/destinations that they are visiting,
which can cause conflict between visitors and worshippers. Popular religious tourism destinations include
lsrael, Mecca, and Varanassi.

Rural Tourism

According to the World Tourism Organization, rural tourism is ‘a type of tourism activity in which the
visitor's experience is related to a wide range of products generally related to nature-based activities,
agriculture, rural lifestyle / culture, angling and sightseeing.” Rural tourism takes place in non-urban areas
such as national parks, forests, or mountain areas. Popular rural tourism activities include cycling, walking,
or hiking.

Special-interest tourism

Special interest tourism is the provision of tourist activities focused on a particular interest. Most forms
of special-interest tourism are also niche tourism forms. A paradox of mass tourism, special interest
markets cater for a wide range of pursuits from art to golf to dancing.

Sustainable Tourism



Sustainable tourism, similarly to responsible tourism, relies on the premise of taking care of the
environment, society, and economy. The principles of sustainable tourism aim to minimise the negative
impacts of tourism, while maximising the positive impacts. As defined in the Bruntland Report, sustainable
tourism is ‘development that meets the needs of the present without compromising the ability of future
generations to meet their own needs'.

Urban Tourism

Urban tourism refers to the notion of undertaking tourist activities in a built-up, or urban, area. Popular
urban tourism activities include visiting monuments, observing architecture, and making use of cultural
amenities such as museums, local hospitality, and entertainment.

Visiting friends and relatives (VFR)

Visiting friends and, relatively, commaonly referred to as VFR, is a popular form of tourism worldwide. VFR
constitutes the act of traveling to home or to friends and family or to a place of mutual convenience. VFR
is particularly popular in areas that have been subjected to high immigration.



